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1 Passport of the educational program

1.1 The purpose of the educational program is to prepare highly qualified
bachelor of business and management, who will master the tools of traditional marketing,
as well as knowledge in the field of Internet marketing and e-commerce skills, will be able
to solve marketing problems with the help of modern information technologies and
software.

The objectives of the program are as follows:

1. The organization and direct participation of graduates in carrying out
comprehensive research of national and international commodity markets in order to obtain
information for making management decisions.

2 Identification of consumer requirements for the quality characteristics of goods and
services, the formation of consumer demand and forecasting sales volumes.

3. Participation in the development and economic justification of operational and
strategic plans for the enterprise in the national and international markets.

4. To reveal modern approaches to the organization of marketing activities in various
industries and fields of activity.

5. Participation in the collection and analysis of information about the behavior of
the market and competitors on it through the use of the Internet, storage of corporate
databases.

6. Solving problems of optimization of marketing activities, shifting the emphasis to
the area of speed of making decisions adequate to the information flow.

7. The use of modern information technologies in solving marketing problems in the
electronic market.



2 General characteristics of the educational program (relevance, features,
competitive advantages, uniqueness, stakeholders, etc.)

The educational program is designed on the basis of a modular learning system,
forming general cultural, special language and professional competences.

A marketer is a specialist whose duties include the analysis and study of preferences,
customer demand and, as a result, the development of a strategy that will help increase the
competitiveness of the company's products, increase its turnover and profits. It is up to the
marketer to continue the success, popularity and level of sales of the products promoted,
since it helps the manufacturer to understand and satisfy the needs of the consumer as
much as possible.

The specialty assumes that the marketer is engaged in research and analysis of the
consumer market, competitors' activities, develops and implements the company's own
marketing strategy, actively promotes and successfully sells goods and services. The
marketer analyzes the information received, draws conclusions and makes the best
decisions. Based on the results obtained, he develops a marketing mix, uses the most
effective methods, techniques and technologies in order to more fully and qualitatively
meet the needs of customers and ensure the profitability of the company’s activities.

The advantages of the educational program are as follows:

- preparation is conducted in the Kazakh, Russian and English languages;

-the use of interactive teaching methods (interactive lectures, case studies, role-
playing and business games, presentations and business projects;

- in-depth study of a foreign language;

-the passage of research practices in leading companies;

-High percentage of specialist employment.

The program on the specialty “Digital Marketing” is aimed at training highly
qualified specialists who are able to form ideas about the modern theoretical and practical
problems of marketing, management, economics and business using digital technologies.

The training program is focused on training professionals who effectively solve
marketing problems, are able to make non-standard solutions that ensure the
competitiveness, successful and sustainable development of the company.

The master program allows you to update and expand knowledge, improve your
professional level and acquire additional analytical and research competencies.

Much attention is paid to the study of the development of the market of goods and
services in Kazakhstan, advertising, strategies to promote goods and services to the market
and much more.



3 Competency model (portrait) graduate
3.1 Professional activities

The scope of professional activity includes:

- research activities;

- production activity as a marketer, marketing manager, consultant, administrative
specialist, researcher at institutes, research programs, international cooperation programs,
etc .;

- educational, cognitive and planned activities in accordance with the obtained
bachelor's degree in economics and business.

3.2 Types of professional activity

Types of professional activity:

-organization and conduct of the scientific, educational process in educational
Institutions by profile;

- research and development activities;

- accounting of business transactions in enterprises of various organizational and
legal forms and sectors of the economy;

-experimental research activities;

- the rational organization of their financial and economic relations;

- assistance in protection of economic interests and property of individuals and legal
entities.

3.3 General Education Competences

Know:

- The main teachings in the field of national economy;

- features of the organization of marketing activities in various industries and fields
of activity;

- features of the marketing mix in some areas of activity;

- The specifics of marketing research for various industries and fields of activity;

- features of the commodity, pricing, distribution and communication policy of the
enterprise of the selected industry or field of activity;

- approaches to the development of marketing strategies and marketing management
in industries and fields of activity.

- methods of regulation of international trade, the system of currency regulation and
control in Kazakhstan.

Be able to:

- apply the theoretical concepts, ideas and methods of classical marketing to solve
specific practical problems in certain sectors of activity;

- make effective decisions about the prospect of improving the position of an
enterprise in the market based on an analysis of the internal and external environment;

- use the basic theories of modern marketing to solve applied problems;

- apply the knowledge to choose the optimal strategy of the company based on
market conditions in a particular field of activity.

Master:



- knowledge about the development of society, the diversity of cultures, civilizations,
forms of social experience, the place of Kazakhstan in the world historical process;

- modern methods of assessing the market situation;

- the main methods of situational analysis of the position of the enterprise in the
market space, in relation to the specific features and objectives of the use of marketing in
certain industries and areas of activity;

- skills of analyzing the external and internal environment of the enterprise in various
industry markets;

- information technologies for solving applied marketing tasks;

- the practice of international commercial transactions, the conclusion of the contract
of sale and maintenance.

Have skills:

- independent organization and conduct of marketing research in a particular market,
analysis and interpretation of results;

- analysis of marketing problems and specific market situations;

- drawing up marketing programs and planning strategic and tactical nature.

Be competent:

- in the application of special marketing terminology and vocabulary of the specialty;

- in the implementation of the collection, analysis and processing of data necessary
to solve the set marketing tasks in organizations of the agro-industrial complex;

- in organizing and conducting marketing activities in organizations of the agro-
industrial complex;

- in the preparation and implementation of marketing plans and programs in
organizations of the agro-industrial complex;

- in the analysis and interpretation of marketing data on socio-economic processes
and phenomena, identifying trends in socio-economic indicators of the activities of
agricultural organizations.

3.4 Basic competences

of the mother tongue (Kazakh / Russian language): understand the content of any
information, express thoughts, feelings, opinions in written and oral forms (listening,
speaking, reading and writing);

of the foreign languages: master the basic skills of communication in a foreign
language: understand, express, interpret concepts, thoughts, feelings, facts and opinions,
both verbally and in writing (listening, speaking, reading, writing) in the appropriate range
of social and cultural contexts;

of the fundamental mathematical, natural science and technical training: to develop
and apply mathematical ways of thinking (logic, spatial thinking, etc.) in their professional
activities; able to use the basics of natural science knowledge and methodology to identify
production problems and solve professional problems;

of the computer training: confidently use modern information technology for work,
leisure and communications; have the skills to use digital devices to participate in
collaborating networks using the Internet in the field of professional activities;

of the educational training: to possess basic knowledge in the field of economic,
administrative disciplines (sciences); have the ability to engage in self-study, to be able to
effectively manage time and information; strive for professional and personal growth;
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of the social training (personal, intercultural, civic competence): possession of
ethical and legal norms of social behavior that allows you to effectively and constructively
participate in social and working life; provide the ability to prevent and resolve conflict
situations, find compromises, relate their opinion with the opinion of the team; comply
with business ethics;

of the entrepreneurial and economic training: possess the basics of economic
knowledge, have a scientific understanding of management, marketing, finance, etc .; know
and understand the goals and objectives of state regulation of the economy; plan and
manage projects to achieve professional goals;

of the cultural preparation: know the traditions and culture of the peoples of
Kazakhstan; understand the importance of creative expression of ideas; be aware of the
attitudes of tolerant personal behavior and the prevention of domestic racism, xenophobia,
and extremism; have high spiritual qualities.

3.5 Professional competences

A graduate of the modular educational program “Digital Marketing” in the specialty
5B051100 - Marketing should have an idea about:

- the development of marketing thinking, the ability to generalize, analyze,
perception of information, setting goals and choosing ways to achieve it;

- the ability to find organizational and managerial marketing solutions applicable in
the chosen field of activity, and the willingness to take responsibility for them;

- awareness of the social significance of their future profession, possessing a high
motivation to perform professional activities;

- the ability to understand the nature and importance of information in the
development of the modern information society, to be aware of the dangers and threats
arising in this process, to comply with the basic requirements of information security,
including the protection of state secrets;

- mastering the basic methods, methods and means of obtaining, storing, processing
information, have computer skills as a means of managing information;
ability to work with information in global computer networks;

- the ability to process and interpret data collected on the basis of an analysis of the
internal and external environment of the enterprise, to prepare expert opinions and
recommendations in the field of marketing management in various fields and areas of
activity;

- the ability to plan and carry out work on the study of the organization of the work
of marketing services.

Know:

- the main teachings in the field of national economy;

- features of the organization of marketing activities in various industries and fields
of activity;

- features of the marketing mix in some areas of activity;

- the specifics of marketing research for various industries and fields of activity;

- features of the commodity, pricing, distribution and communication policy of the
enterprise of the selected industry or field of activity;



- approaches to the development of marketing strategies and marketing management
in industries and fields of activity.

- methods of regulation of international trade, the system of currency regulation and
control in Kazakhstan.

Be able to:

- apply the theoretical concepts, ideas and methods of classical marketing to solve
specific practical problems in certain sectors of activity;

- make effective decisions about the prospect of improving the position of an
enterprise in the market based on an analysis of the internal and external environment;

- use the basic theories of modern marketing to solve applied problems;

- apply the knowledge to choose the optimal strategy of the company based on
market conditions in a particular field of activity.

Master:

- knowledge about the development of society, the diversity of cultures, civilizations,
forms of social experience, the place of Kazakhstan in the world historical process;

- modern methods of assessing the market situation;

- the main methods of situational analysis of the position of the enterprise in the
market space, in relation to the specific features and objectives of the use of marketing in
certain industries and areas of activity;

- skills of analyzing the external and internal environment of the enterprise in various
industry markets;

- information technology for solving applied marketing tasks.

- the practice of international commercial transactions, the conclusion of the contract
of sale and maintenance.

Have skills:

- independent organization and conduct of marketing research in a particular market,
analysis and interpretation of results;

- analysis of marketing problems and specific market situations;

- drawing up marketing programs and strategic and tactical plans.

Be competent:

- in the application of special marketing terminology and vocabulary of the specialty;

- in the implementation of the collection, analysis and processing of data necessary
to solve the set marketing tasks in organizations of the agro-industrial complex;

- in organizing and conducting marketing activities in organizations of the agro-
industrial complex;

- in the preparation and implementation of marketing plans and programs in
organizations of the agro-industrial complex;

- in the analysis and interpretation of marketing data on socio-economic processes
and phenomena, identifying trends in socio-economic indicators of the activities of
agricultural organizations.

4 Base professional practice (all types of practices)

Professional practices are held at Astana LineService LLP, Economic Research
Institute under the President of the Republic of Kazakhstan, KazAgroMarketing JSC, etc.



5 Structure of the educational program for bachelor (undergraduate)

No

The name of the cycles of disciplines and

The total complexity

activities In academic In academic
hours credits
1 2 3 4
Cycle of general education disciplines
1 (GED) 1680 56
General education disciplines (GED EC) 1530 51
Philosophy 150 5
Modern history of Kazakhstan 150 5
Information and communication technology 150 5
1.1 | Culturology and psychology 120 4
Political Science and Sociology 120 4
Physical culture 240 8
Kazakh (Russian) language 300 10
Foreign language 300 10
General educational disciplines of the 150 5
1.2 | university component (GED UC)
Economic theory 150 5
2 | The cycle of basic disciplines (BD) 3360 112
The cycle of basic disciplines of the 1650 55
university component (BD UC)
Management 150 5
Marketing 150 5
Macroeconomics 180 6
Law basics 90 3
2.1 | Mathematics in Economics 150 5
Enterprise economy 150 3
Taxes and taxation 150 5
Finance 150 5
Basics of Accounting 150 5
Statistics 180 6
Microeconomics 150 5
The cycle of basic disciplines of the 1710 57
component of choice (BD CC)
Internet technology and e-commerce 180 6
Digital technology in marketing 120 4
Entrepreneurship 120 4
2.2 | Econometrics for business solutions 150 5
SMM-marketing SMM (Social Media 180 6
Marketing)
Distribution channels and marketing logistics 150 5
Price policy and pricing 120 4
Professional Kazakh (Russian) language 90 3
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Professionally-oriented foreign language 90 3
Mathematical methods and models of decision 120 4
making
Integrated Marketing Communications 120 4
Consumer behavior (demeanor) 150 5
Market Analysis Tools 120 4
3 | Cycle of majors 1800 60
The cycle of majors in the university
component (M UK) 1050 35
Branding and Leadership Personal Business 150 5
Organization and planning of marketing 150 5
3.1 | activities
Marketing management 150 5
Marketing research 150 5
Benchmarking 150 5
Media planning 150 5
Technology sales, business negotiations and 150 5
presentations
The cycle of specialized disciplines of the 750 o5
component by choice (SD CC)
International marketing 90 3
3.9 Tourism marketing 90 3
= | Marketing of goods and services 90 3
Neuromarketing 90 3
B2B marketing 90 3
Educational practice 60 2
( Internship) Production practice 60 2
Undergraduate practice 180 6
Additional types of training(ATT)
4 | Final certification (FC) 360 12
Registration and protection of the diploma
practice (RPDP)
Total 7200 240
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Application 3 Description of the disciplines of compulsory and university components

1. Basic information about the discipline:

Name of the discipline

Philosophy

2. Amount of credits

5

3. Prerequisite:

Sociology, political science, cultural studies, psychology, modern history
of Kazakhstan.

4. Post requisites:

History and philosophy of science, philosophy of modern society.

5. Competences:

Formation of openness of consciousness, understanding of our own
national code and national identity, spiritual modernization,
competitiveness, realism and pragmatism, independent critical thinking,
the cult of knowledge and education.

6. Course author

Department of Philosophy

7. Literature

1. TlerpoBa B.®., Xacanop M.II. «®unocopus». — AnmMartel: IBepo,
2014.

2. beptpan P. «Mcropus 3amagHoit ¢punocodunm» — M.: Uznatens Litres,
2018.-1195¢c.

3. Kenny A.«New History of Western Philosophy». Volume 1-4. —
Oxford University Press, 2006 - 2010. (Ksuuu Dii. «Hpro xuctopu od
Becrepn ¢unocodu». Bomym 1-4 — Oxcdopa roruBepcut npecc, 2006-
2010)

8. Content of the discipline:

The emergence and development of philosophy. Basics of philosophical
understanding of the world. Consciousness, soul and language. Being.
Ontology and metaphysics. Human philosophy and value world. “
Monrinik En” and “ Pyxanu xanreipy” are the philosophy of the new
Kazakhstan.

1. Basic information about the discipline:

Name of the discipline

Economic theory

2. Amount of credits

5

3. Prerequisite:

History of Kazakhstan, Mathematics

4. Post requisites:

Microeconomics, Macroeconomics, Economy of Kazakhstan

5. Competences:

- identify the fundamental problems of the functioning of the economy,
the direction of development of economic science;

- understand the diversity of economic processes in the modern world,
their relationship with other processes occurring in society;

- know the theoretical foundations and patterns of functioning of the
economy, including transitional processes;

- know the principles of making and implementing economic and
managerial decisions;

- identify problems of an economic nature in the analysis of specific
situations, suggest ways to solve them and evaluate the expected results;
-use basic and special methods of economic analysis of information in the
field of professional activity;

- develop and justify options for effective business decisions;

- be able to collect, compile and analyze economic information.

- know the basic concepts created during the long evolution of economic
thought;

- have the skills to analyze the state and trends of the socio-economic
development of the national and world economies.

6. Course author

Musina R.S.
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7. Literature

1. banukos B. 3.. O0mas skoHomudeckast Teopusi. YueOnuk. —M.,2015

2. bazbuteB H.U. Dxonomuueckas teopusi/basputes H.U., bassiiea M.H.
MumHck, 2010.

3. B. C. TI'ponckuii. DkoHOMHUYECKas Teopus: ydebd.mocodue s
cryneHToB OakamaBpuata. Cranmapr Tpetbero mnokoneHus/B. C.
I'ponckuii. CII6.: Iutep, 2013

4. Jxycubamuea A K., A A. EpxaHoBa; DKoHOMHUYECKass TEOPHS:
yuebnoe mocobue/A.K. Ixycubammesa, A.A. EpxanoBa; pem.. B.E.
PycrembaeB, K.K. XacenoBa; M-Bo cenbckoro xo3-Ba. - Acrana: KATY
uM.C.Celidymmna, 2016.

5. Kypc oskonomumyeckoit Tteopuu/mon penakuueit Yenypura M.H.,
Kucenesoit E.A., Kupos: «<ACA», 2010r.

6. Maxkkonnemn K., bpio C.: DKOHOMHUKC: NPUHIUIBL, TPOOJIEMBbI H
nonutHka, M.: PecniyGmmka, 2011 r.

7. Mycuna P.C., OBuunHukoBa T.B. OCHOBB SKOHOMHMKHM M IIpaBa:
yueOHoe ocobue. Acrana 2018

8. DxoHommueckas teopus: YueOnuk/ mox pea. B.J[. Kamaema, E.U.
Jlo6auesoii. — M.: FOpaiit-U3nat, 2010. — 557c.

9. DOkoHomu4yeckas Teopus.. YdeOHoe mocoome /Ilog pen. B.U.
Bugganuua. — M.: UHOPA — M, 2011. - 714 ¢

8. Content of the discipline:

The subject and method of economic theory. The place and role of
economic theory in the development of society. Basics of social
production. Property relations and their role in the economy. Forms of
social economy. Market and competition. Fundamentals of the theory of
supply and demand. Fundamentals of the theory of individual
reproduction. Circulation and turnover of capital (funds) of the enterprise.
Costs and income of the enterprise (company). Factor markets. National
economy as a system. Macroeconomic equilibrium. Economic growth and
cyclical market economy. Unemployment and inflation as manifestations
of economic instability. Monetary and financial system. International

aspects of economic theory.

1. Basic information about the discipline:
Name of the discipline Modern history of Kazakhstan
2. Amount of credits 5

3. Prerequisite:

School basic knowledge

4. Post requisites:

Culturology, political science, philosophy, sociology

5. Competences:

To know the prerequisites for the formation of the statehood of modern
Kazakhstan at the source of world and Eurasian historical processes; be
able to critically analyze historical events, based on retrospective,
comparative-historical and other scientific methods, have the skills to
compare them with the world development of mankind; master the skills
of analyzing the activities of historical personalities of modern
Kazakhstan, complex historical processes and phenomena; fully take into
account the priorities of a kind of Kazakhstan development, its features,
etc.

6. Course author

Department of History of Kazakhstan

7. Literature

1. CoBpemennas wucropuss Kaszaxcrana: ydueOHMK Ui CTYAEHTOB
HEHUCTOpUUeCKUX crerl. (OakanmaBpuara) Bbichl yued. 3aBemenuii/b. T
Agran [m gap.].; pen. b. I'. Asgran; HH-T ucropum roc-sa M-Ba
obpaszoBanus u Hayku PK. — Anmatsr: Paputer, 2010,

2. AmunoB T.M. CoBpemenHas ucropusi Kazaxcrana. YaebHoe mocobue.
Anmarer, 2017 1.
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3. HazapbaeB H.A. Dpa HezaBucumoctn.- Anmartel: KA3aknapar, 2017.
4. Hyprazuna P.A. HauuonanbHas Oe3onacHocTh PecnyOiuku
Kazaxcran: yue6.mocobue.- Anmatel: bacray, 2014

5. Eptnecoa XK. Peopmbl 90-X: HHTEPBBIO € KIIOYEBBIMHU Y4aCTHUKAMHU
coObITHH. - AnmMaThl, ATamypa. - 2016.

8. Content of the discipline:

Features and specificity of historical processes, the formation of a
patriotic spirit in students. The study of the specifics of the subject and
methods of historical culture. Discipline The history of modern
Kazakhstan is based on theoretical and methodological concepts. To
clarify the chronological framework for the independence of Kazakhstan,
priority is given to national ideas and movements.

1. Basic information about the discipline:
Name of the discipline Information and communication technology
2. Amount of credits 5

3. Prerequisite:

Mathematics, physics

4. Post requisites:

Mathematical methods and models for making marketing, Technology
sales, business negotiations and presentations

5. Competences:

As a result of studying this discipline, students will be able to:

- design and create simple websites;

- to process vector and raster images;

- create multimedia presentations;

- use different social platforms for communication;

- use various forms of e-learning to expand professional knowledge;
- use various cloud services.

6. Course author

Department of Information and communication technologies

7. Literature

1. Shynybekov D.A., Uskenbayeva R.K., Serbin V.V., Duzbayev N.T.,
Moldagulova A.N., Duisebekova K.S., Satybaldiyeva R.Z., Hasanova
G.l., Urmashev B.A. Information and communication technologies.
Textbook: in 2 parts. Part 1, 1st ed. - Almaty: 1ITU, 2017. - 588 p.,

2. Shynybekov D.A., Uskenbayeva R.K., Serbin V.V., Duzbayev N.T.,
Moldagulova A.N., Duisebekova K.S., Satybaldiyeva R.Z., Hasanova
G.l., Urmashev B.A. Information and communication technologies.
Textbook: in 2 parts. Part 1, 1st ed. - Almaty: I1TU, 2017. - 588 p.,

3. Urmashev B.A. Information and communication technology:
Textbook/B.A. Urmashev. — Almaty, 2016. - 410 p.,

4. Hypmeucosa T.b., Kaiinam M.H. UKT. YuebHoe mocooue/Anmarsl,
u3a-Bo bacray, 2017, 183 c.

5. Nurpeisova T.B., Kaidash I.N. ICT, Almaty, Bastau, 2017. 241 p.

8. Content of the discipline:

The role of ICT in key sectors of social development. ICT standards.
Introduction to computer systems. Computer systems architecture.
Software. Operating Systems. Human-computer interaction. Database
systems. Data analysis. Data management. Networks and
telecommunications. Cybersecurity Internet technologies. Cloud and
mobile technologies. Multimedia technology. Smart technology. E-
technology. E-business. E-learning. E-government. Information
technology in the professional field. Industrial ICT. ICT development

prospects.

1. Basic information about the discipline:
Name of the discipline Culturology and psychology
2. Amount of credits 4

3. Prerequisite:

Basic school knowledge
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4. Post requisites:

Knowledge acquired in studying the course “Psychology” is necessary
for self-knowledge, sociolization in modern society, building
relationships in society, and also for continuing education in the
magistracy.

5. Competences:

Students should know: the main forms of social interactions, factors of
social development, types of social institutions and be able to analyze
them; be able to master the basics of sociological analysis in studying the
process of forming public opinion; scientific understanding of the
sociological approach to the individual, factors of its formation in the
process of socialization, the basic laws and forms of regulation of social
behavior, the nature of the emergence of social communities and social
groups.

6. Course author

Zh.S. Bekbayeva

7. Literature

1 I'ame3o M.B.., Jlomamenko M. A., Arinac no ncuxojorun. M., 1998.

2. 'mnmenpeiitop 10.b. Beenenne B o6mryro ncuxomnoruto. Kypce nexmuii.
M.,1996

3. HemoB P.C. Ilcuxonorusi: YyeOHoe mocoOue [Isl CTYIESHTOB
nea.By30B: B 3 ku.M., 1994,1996.

4. O6mas ncuxonorus. Kypce nekiuit/Cocr. E.W. Poros. M., 1995.

5. IlerpoBckuii A.B., Apomesckuit M.I. Ilcuxonorus: VYueOHUK.
M.,2001.

6. Pyounmreiin C.JI. OcnoBbl o61meit neuxonoruu. CII 6., 1998.

7. Cromsipenko JI.JI. OcHOBBI TiCHMXOJIOTMH: Y4eOHOE IocoOue st
CTYJIEHTOB BY30B, PocToB-Ha-Jlony, 1995 1.

8. Content of the discipline:

The development of the social and humanitarian worldview as the basis
for the modernization of public consciousness through the formation of
cultural identity, the ability to analyze and assess cultural situations based
on an understanding of the nature of cultural processes, the specifics of
cultural objects, the role of cultural values in intercultural communication
Fundamentals of general psychology, personality psychology,
individually-typological  personality  characteristics:  temperament,
character, abilities; Emotional-volitional sphere of personality, Cognitive
processes: memory, attention, imagination, thinking and speech.
Psychology of professional communication.

1. Basic information about the discipline:

Name of the discipline

Political Science and Sociology

2. Amount of credits 4
3. Prerequisite: Basic school knowledge
4. Post requisites: Philosophy

5. Competences:

Must know: the basic concepts of sociology, methods and functions of
sociology; the main features and typology of social communities and
society as a whole; criteria for social stratification and causes of social
inequality; ways to resolve social conflicts; Features of the process of
socialization of the individual and the form of regulation and self-
regulation of social behavior; moral norms, regulation of relations
between people and society.

Have an idea: about the sociological approach in understanding the
patterns in the development and functioning of society and the individual;
about social structure, social stratification, social interaction and about
the main social institutions of society;

Must be able to: navigate in the basic concepts of sociology; to associate
theoretical material with the problems of our time; understand the
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specifics of social processes; evaluate the problem, express your point of
view.

6. Course author

Department of Professional Studies

7. Literature

1. bopoBuk B.C., Kpenos b.11. OCHOBBI OIMTOJIOTMH U COLIMOJIOTHU.
Vueb. moco0.- M.: Bricmr. mxk,. 2008.

2. KpaBuenko A.M. OcHOBBI coumojoruu: YdeOHOE IocoOHue s
CTYJICHTOB Cpejl. crell.y4.3aBenenuii. M.,2006

3. Tlomuromormsi: VYue0. Iloc. pmns TtexH. yH-ToB/Ilom pen.-i
M.A.Bacumoxka. CII6., 2009

4. XapueBa B. OcHOBBI conuonoruu: Y4YeOHUK Ui Cpeld. CHell. Y.
3aBenenuii. M.2008

8. Content of the discipline:

Sociology as a science. Society as a sociocultural system. The social
structure of society. Personality and society. Social processes. Social
conflicts. Basics of political science. The subject of political science. The
political system of society. Political institutions. Political power and
political regimes. Subjects of a policy. Political socialization and culture.
International relations and political processes in the modern world.

1. Basic information about the discipline:

Name of the discipline

Statistics

2. Amount of credits

6

3. Prerequisite:

Mathematics in Economics

4. Post requisites:

Mathematical methods and models for making marketing decisions

5. Competences:

As a result of mastering the discipline, the student must:

Know: modern methods of collecting, processing and analyzing
economic and social data; methods of statistical analysis of economically
significant problems and processes occurring in society, to predict their
possible development in the future; methods of using modern information
technology for processing economic data.

To be able to: solve typical economic-mathematical, statistical tasks;
calculate economic and socio-economic indicators on the basis of
methodologies and regulatory framework; use economic and statistical
methods in building organizational and managerial models; apply
methods of applied statistics to solve applied problems of economics.
Possess: modern quantitative methods of collecting, processing and
analyzing economic and social data; skills of ICT application in solving
problems of a computing nature in the field of professional activity.

6. Course author

Ph.D., Ass. Professor Baidakov A.K.

7. Literature

1. Munamkus, B. I'. Cratuctuka: yueOHuk u npaktukym aist CITIO/B. T
Munamkus; nox pen. B. I'. Munamkuna. — M.: U3natensctBo FOpaidt,
2017.—-448 c.

2. Kpemep, H. I1I. MaremaTnueckasi CTaTUCTHKA: YICOHUK U TPAKTHKYM
st CITO/H. 1. Kpemep. — M.: U3natensctBo FOpaiit, 2017. — 259 c.

3. ConuanbHO-3KOHOMUY €CKast CTATUCTHKA: yu4eOHUK JUTS
akagemuieckoro OakanaBpuarta/M. P. Epumoa, A. C. Adpockun, C. I'.
berukoBa, M. A. MuxaiinoB; nox pen. M. P. E¢umonoii. — 2-e uzn.,
nepepa0. u gon. — M.: U3natenscto KOpaiit, 2017. — 591 c.

4. Cratuctuka: yuebnoe nocooue/A.M. Jlsxosenkuii, E.B. Kpemsuckas,
H.B. Kiumosa/mon pea. B.M. Heuaesa. - M.: KHOPYC, 2016. - 362 c. —
(bakanaBpuar).

5. Maneix H.U. Cratuctuka B 2-X Tomax. Tom 1/Y4eOHUK U TPaKTHKYM
JUId akajgemMuueckoro OakamaBpuarta. - M.: M3garensctBo FOpaiit, 2016.
—-473 c.
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8. Content of the discipline:

The subject and method of statistics. Statistical observation,
systematization of data and their presentation. Statistical grouping, tables.
Absolute and relative indicators, their graphic image. Average values and
indicators of variation. Selective method in statistical studies of business
processes. Statistical hypothesis testing. Random variables and
probabilistic models. Statistical study of the dynamics of business
processes. Economic indexes. Statistical study of the relationship of
social phenomena. Software for statistical processing and analysis of data
(IBM SPSS, STATISTICA, MS Excel).

1. Basic information about the discipline:

Name of the discipline

Basics of Accounting

2. Amount of credits

5

3. Prerequisite:

Statistics, Mathematics in Economics

4. Post requisites:

The acquired knowledge will be used in future professional activities.

5. Competences:

As a result of mastering the discipline, the student must:

Know: the functions and purpose of accounting and auditing, the
principles of their organization and management in commercial and non-
commercial organizations; basics of regulatory accounting and auditing
in the Republic of Kazakhstan; economic and legal logic of entries in the
accounts; principles, methods and forms of documenting business
transactions; techniques and methods of working with the program "1C:
Accounting."

To be able to: correctly classify, evaluate and systematize on the accounts
of accounts individual business transactions in accordance with their
economic content, draw up accounting records in source documents and
accounting registers; generate standard reports.

Possess: skills of document management and application in practice of
the concepts and principles of International Financial Reporting
Standards; skills of working with the configuration of "1C: Accounting
8" for automated accounting in various organizational and legal forms of
organization.

6. Course author

Ph.D., associate professor Nurgazina Zh.K.

7. Literature

1. Hazaposa B.JI., BonoxoBa O.B. Byxrantepckuii y4eT oT NepBUYHOIO
JOKyMEHTa JI0 OTYETHOCTH: Y4eOHoe mocoOue: AnmmaThl, DKOHOMHUKA.
2016.-232 c.

2. CagueBa A.C., llaxapoBa A.E., CarunasikoBa ['.M. byxrantepckuii
ydeT u ayaut: YdueOHoe mocobue. Anmatser, 2016. -384 c.

3. IllaykepoBa 3.M., MobpaeBa C.K. OcnHoBbl byxranrepckoro yuera/
YuebHoe nocodbue — Actana KATY 2015 r.

4. Areena, O. A. MexayHapoJHble cTaHAApThl PUHAHCOBOW OTYETHOCTH:
y4eOHHMK sl akamemuyeckoro OakanmaBpuata/O. A. AreeBa, A. JL
PebuzoBa. — 3-e¢ m3x., nmepepabd. u gon. — M.: M3marenbctBo FOpaidt,
2017.-385c.

5. AxmeroBa /I.T., Capuna A.C. KommnbroTepuzaius OyXrajirepcKkoro
yueta. —Actana: KATY um. C. Ceitdynmmna 2016.-110 c.

8. Content of the discipline:

Accounting as an information system. Regulatory framework of
accounting. Accounting functions. Balance sheet. Accounts and double
entry. Drawing up accounting entries. Correspondence accounts. Cost
measurement of accounting. Forms of accounting. Basics of financial
reporting.

1. Basic information about the discipline:
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Name of the discipline

Finance

2. Amount of credits

5

3. Prerequisite:

Economic theory

4. Post requisites:

Taxes and taxation

5. Competences:

In the process of teaching this discipline, a student should master the
following competencies: increasing the level of knowledge in the process of
managing the financial - credit system in order to implement tax, budget,
monetary and investment policies. Acquisition of practical skills of working
with tables, understanding and mastering the skills of calculating the tax
burden, budget revenues and expenditures, conducting deposit operations,
lending. Ability and ability to apply tax regimes, schemes of budget
subsidies, investment, monetary and foreign exchange regulation. Allows
you to assess the prospects for the development of fiscal, monetary policy,
investment policy of the state and enterprises. The ability to analyze the
existing financial and credit system of the Republic of Kazakhstan, taking
into account the functioning of international integration associations.

6. Course author

Kadrinov M.Kh.

7. Literature

8. Content of the discipline:

1. MenpaukoB B.J[. ®dunancel. YueOHuUK a1 By3oB Anmarsl TOO

«DKoHOMHKa», 2013

2. Melnikov VD. Finance Almaty, «13agarenscteo LEM» 2016

3. HXK. KyuykxoBa, PK. BbepcremOaeBa. ymnpaBieHue (uHaAHCOBOI

crtabmwibHOCTBIO. AcTaHa «Mactep ITo», 2013

4. UckakoB YM. ®uHAHCOBBIC PHIHKU U MTOCPEIHUKHU: YYCOHUK. AJIMATHI:

DKOHOMMKA,

5. Gunancel: Yueb.-meroa. komruieke/2K. A. Amanrenbauesa; pem. T. A.

KycamnoB; M-Bo cenbckoro xo3-ea PK. - Acrana:KazATY wum. C.

Cetidymmna, 2010. - 147 c.

6. HepI/I OOANYECKUC HU3aaHus, HOPMATHBHO-IIPABOBLIC AOKYMCHTHI,

uHTepHEeT-pecypebl (Www.minfin.gov.kz, www.stat.govkz.www.kase kz u

JpyTHe)

The essence and functions of finance, their role in the system of
monetary relations of market economy. The basics of using finance in
social reproduction. Financial policy; financial management; financial
planning and forecasting; financial control. The financial system of the
country, its scope and links. The budget system of the country, the model
of its construction in federal and unitary states; budget device and budget
process. The impact of finance on the economy and the social sphere;
increasing the influence of financial levers and incentives as market
relations develop, ways to increase their efficiency. The role of finance in
the development of international cooperation; finance and globalization
of the economy. Features of the financial systems in developed countries.

1. Basic information about the discipline:

Name of the discipline

Taxes and taxation

2. Amount of credits

5

3. Prerequisite:

Economic theory; finance; microeconomics

4. Post requisites:

Pricing and pricing, Marketing organization and planning

5. Competences:

After completing the discipline

students should know: the concept of tax as an economic category, its
distinctive features; the role of taxes in the formation of budget revenues
and their impact on the development of the economy; fundamental
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principles and basic concepts of taxation; the essence of the basic
concepts of taxation; principles of the tax system and the classification of
taxes for various reasons; the main trends in the development of the tax
system of the Republic of Kazakhstan; main characteristics of republican
and local taxes, fees and charges of the Republic of Kazakhstan; the
procedure for calculating taxes of the Republic of Kazakhstan; taxation
under special tax regimes; the content of tax returns and the procedure
for their completion; the main types of tax liability and the mechanism
for applying sanctions to violators of tax legislation;

The student should be able to: analyze and interpret financial, accounting
and other information contained in the statements of enterprises of
various forms of ownership, organizations, departments, etc. and use the
information to make management decisions; calculate tax bases and
amounts of taxes and fees in accordance with the Tax Code of the
Republic of Kazakhstan; correctly fill out tax returns; independently
work with legislative acts and regulatory documents.

The student should possess: the ability to carry out tax advice based on
the analysis of legal norms, compare the provisions of various branches
of law, identify contradictions and develop recommendations for the
behavior of participants in tax legal relations in specific situations; the
ability to identify patterns and trends in the development of the tax
system of the Republic of Kazakhstan and foreign countries, to use
foreign experience in order to improve the tax system of the Republic of
Kazakhstan; the ability to analyze and forecast financial, tax and
accounting indicators in order to plan the tax potential of the state budget,
as well as the tax burden of business entities.

6. Course author

Misnik O.V.

7. Literature

1. HanoroBsiii Konekc Pecnnybnuku Kazaxcran «O nHanmorax u JIpyrux
o0si3aTenbHBIX IUTaTekax B Ormomker» (Hamoroseiit komekc) ot 25
nexabps 2017 Ne 122-VI 3PK .

2. Hanoru u HajorooOnoxeHue: yaeOHUK JIJIsl CTYACHTOB 3KOH. crerr.//].
A. Tneyxanosa, I'. E. )KonnosikoBa, I'. A. MaraiibaeBa.- Acrana: KATY
um. C. Ceiidpymnuna, 2012. - 249 c.

3. Mucnuk O.B. Hanoru u Hanoroo6noxenue: yued.-MeTo/I. KOMILIEKC. -
Acrana: KATY nm. C. Celipymmmna, 2012. - 167 c.

4. KacumbexoBa M.A. Mucuuk O.B. Hamoru u HanorooOioxeHue:
IIpaktnkym 1 crymeHToB crneunanbHoctd SB050900 «®PunaHChD,
5B050800 «Yuer u aymur».- Acurana, KATY um.C.Ceiidpynnmmna.-2016
r.

5. MenbsaukoB B.JI. OcHoBbl (unHaHcoB: YueOHUK.- Anmater: TOO
«3a-80 LEM», 2013 1.

8. Content of the discipline:

Discipline studies the theoretical foundations of the functioning of taxes.
The mechanism of calculation and the procedure for paying taxes on
property, consumption and income. Features of the use of special tax
regimes. The procedure for calculating and paying fees and other
mandatory payments to the budget. The organization of tax
administration. Features management system for processing electronic
tax reporting.

1. Basic information about t

he discipline:

Name of the discipline

Foreign language

2. Amount of credits

10

3. Prerequisite:

Foreign language school course
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4. Post requisites:

Professionally-oriented foreign language

5. Competences:

According to the results of mastering the program, the student, depending
on the level of training, at the time of completion of the course, the
student reaches the level B1- (IELTS 4.0-5.0) or B2- (IELTS5.5-6.0)

6. Course author

Department of Foreign Languages

7. Literature

1. Julie Lachance ((July 21, 2015). Practice Makes Perfect Premium:
Basic English. McGraw-Hill Education; 2 edition

2. Chris Lele. (March 20, 2018) The Vocabulary Builder Workbook:
Simple Lessons and Activities to Teach Yourself. Zephyros Press;
Workbook edition

3. Deborah Capras (01 Jan 2015). Small Talk: B1+. HarperCollins
Publishers

4. Mark Hancock (27 Apr 2017). English Pronunciation in Use
Intermediate  Book with Answers and Downloadable Audio.
CAMBRIDGE UNIVERSITY PRESS

5. Katie Foufouti (28 Dec 2017). Oxford Skills World: Level 4. Reading
with Writing Student Book/Workbook. Oxford University Press

6. Herbert Puchta, Jeff Stranks, Peter Lewis-Jones (31 Oct 2015). Think
(SB+audio, WB+audio, TB, Tests — levels 1, 2, 3, 4). CAMBRIDGE
UNIVERSITY PRESS

7. British National Corpus: http://www.natcorp.ox.ac.uk

8. The Corpus of Contemporary American English (COCA):
http://www.americancorpus.

8. Content of the discipline:

The course program is designed for the volume of teaching - 300 hours,
of which: 90 hours - for classroom work and 180 hours - for independent
work. The course ends with a comprehensive exam. The course is
designed for 2 semesters.

1. Basic information about the discipline

Name of the discipline

Kazakh language

2. Amount of credits

10

3. Prerequisite:

Theoretical and practical skills corresponding to the basic levels Al, A2

4. Post requisites:

Professional Kazakh language

5. Competences:

The study of the language system of the Kazakh language and its ways
through cultural and intercultural activities,

the improvement of language skills of language learners on the basis of
texts on everyday, social topics, the formation of lexical and grammatical
skills.

6. Course author

Department of Kazakh and Russian languages

7. Literature

1.A6ayoBa b.C., Acanosa ¥.0. Kazak Tini: Opblc Tijai Tontapra
apHaJIFaH OKY Kypaibl.- Actana, 2017. -2826.

2.Auit6aeBa b.M. Kazak Tini (B1 nenreiii) okynbeirsl. — Kaparaner, 2014.
—2056.

3.bo3baeBa-Xynr A.T., bana6ekoB A.K., Jlocmam6eroBa I'.K., CanpixoBa
b.0O., Xazumona O.)K. Ka3zak Tini: opTa JIeHreire apHajirad OKYJIbIK.
YATTHIK TECTNIey opTanbiFbl. — ActaHa:2017.

8. Content of the discipline:

Family. Marriage. House. Parenting. Health. Medical services.
Ethnoscience. Healthy lifestyle. Sport complexes. National Sport.
Famous athletes. Food. National dishes. Catering business. International
day of the state. Holidays. National holidays Freedom of conscience
Religious and religious knowledge. Religious holidays. National
traditions. Fashion world. Design. National costumes. National
ornaments. Tongue. Culture Art. Masters of art. Education. Professional
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orientation. Schools. Specialty. Science and innovative technologies.
Popular scientists. Good life Historical figures. Work. Labor market.
Labor discipline. Labor leave. Private enterprise. Small and medium
businesses. Business people. Cosmic world. Spaceship and cosmonauts.
State, socio-geographical location, features. Natural resources Water
resources. Mining resources. Ecological culture. National Ecological
Culture. The world of animals and plants. Red Book Reserves and
National Parks. Architecture and building art. Old and modern
monuments. Tourism industry. Hotel business. The control system of the
country. The president. Parliament. Government. Court. National
security. Armed forces Law enforcement agencies. Economy. Domestic
and foreign trade. Money-credit policy. Banking system. National
currency. International cooperation International organizations. Human
and civil rights and freedoms. Charitable funds and programs. MASS
MEDIA. Internet system. State and international awards and
scholarships.

1. Basic information about the discipline

Name of the discipline

Russian language

2. Amount of credits

10

3. Prerequisite:

School course of Russian language and literature

4. Post requisites:

Professional Russian

5. Competences:

Possess basic communication skills in Kazakh / Russian: understand,
express, interpret concepts, thoughts, feelings, facts and opinions both
verbally and in writing (listening, speaking, reading, writing) in the
relevant range of social and cultural contexts. Competently execute
business documentation and conduct business correspondence. Have an
idea about working with scientific text.

6. Course author

Department of Kazakh and Russian languages

7. Literature

1. Pycckmii s3pIk: yueOHOe mocoOWe Mg CTYIEHTOB Ka3aXCKUX
oTencHuil yHuBepcuTeToB (OakamaBpuar)/mon pen. K.K. Axmenssposa,
K.K. XKapksian6exoBoit. — Anmmatel: Kazak yausepcureri, 2008.

2. MyxamanueB X.C. IlocoOue mo HaydyHOMYy CTUIIIO peud. Pycckuit
a3bIK. — Anmatsl: Kazak yHusepcutersl, 2009.

3. ®enocrok M.IO., Jlagpokenckas T.A., Muxaiinosa O.A., Hukonuna
H.A. Pycckuii s3bIK U CTyJE€HTOB-HE(HIIONOroB: yueOHOe mocodue. —
M., 2000. — 256 c.

8. Content of the discipline:

Language and its main functions. Speech: types and forms of speech.
Functional-semantic types of speech. Functional speech styles. General
characteristics of functional speech styles. The general concept of the
scientific style of speech. Features of scientific style at the lexical,
morphological, syntactic level. Text as the leading unit of verbal
communication. Structural and semantic articulation of the text. Subject
text. The structure and meaning of the text. Communicative tasks of the
text. The role of sentences in the text. Text-forming sentence functions.
Microtheme of the text. The progression of the text as an increase in its
volume and amount of information. Compression as the main type of
processing scientific text. The plan and its preparation in the scientific
field. Types of plans. Teasing a scientific text. Compositional semantic
structure of the scientific text. Outline of the scientific text. Annotation of
scientific texts. Types of annotations. The referencing of scientific texts.
Types of abstracts. Review of scientific text. The structure of the
scientific review. Feedback on the scientific work. Summary-conclusions.
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Oral culture (general concept). The norms of the culture of speech
(Orphage, lexical, morphological, syntactic norms). Culture of speech
behavior in the professional field. The quality of good (exemplary)
speech. Improving the ethics of speech behavior (speech etiquette,
business etiquette). Types of business communication (business
conversation, telephone conversations).

1. Basic information about the discipline:

Name of the discipline

Enterprise economy

2. Amount of credits

5

3. Prerequisite:

Economic theory

4. Post requisites:

Economics of Innovative Entrepreneurship, Production Organization

5. Competences:

Know and understand: the essence of economic phenomena and
processes, their interconnection and interdependence;

To be able to: evaluate the results of the enterprise, to identify reserves
for improving production efficiency;

Possess (descriptor C - ability to make judgments, evaluate ideas and
formulate conclusions; D - communication skills; E - learning skills).

C: collect baseline data necessary for calculating the economic and socio-
economic indicators characterizing the activities of business entities; on
the basis of standard methods and the current regulatory framework,
calculate the economic and socio-economic indicators characterizing the
activities of business entities; analyze and interpret financial, accounting
and other information contained in the statements of enterprises of
various forms of ownership, organizations, departments and use the
information obtained for making management decisions; analyze socially
significant problems and processes occurring in society, and predict their
possible development in the future.

D: to have the skills of effective management, to be sociable, to be able to
work in a group, to develop creative abilities in oneself; strive for
leadership in the team.

E: own the basic methods, methods, means of obtaining, storing,
processing information, have computer skills as a means of managing
information, be able to work with information in global computer
networks.

6. Course author

Meleshenko N.N.

7. Literature

1 Kyarosa JI.5l. DxoHOMUKa mpennpusaTus. Y4ueOHoe mocodue. AjaMaThl:
TOO «M3aatenscTBO «IKOHOMUKAY, 2011T.

2 Kyatosa /I.5l. DxoHOMUKA MPEANPHUATHS: MPAKTUYECKUI KypC.
YuebHoe nocobue. Anmartsl: «3narensctBo «PITUK [dayip», 2015r.

3 Menemenko H.H., 3agsopresa E.I1. DxoHoMuUKa npennpusTs.
VYuebHoe nocodue. Acrana: Tunorpapus KATY um. C. Celipymiuna,
2018r.

8. Content of the discipline:

The essence and methods of state regulation of the economy. The concept
and classification of enterprises by industry. The concept of production
capacity and its types. The concept of the production program. The
composition of fixed and current assets of the enterprise. The
composition of the workforce of the enterprise. Indicators for evaluating
the effectiveness of the enterprise. Classification and composition of
production costs. The method of calculating the profit and profitability of
production and economic activity of the enterprise. Systematize and
determine the influence of factors.
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1. Basic information about the discipline:

Name of the discipline

Mathematics in Economics

2. Amount of credits

5

3. Prerequisite:

Economic theory

4. Post requisites:

Economics of Innovative Entrepreneurship, Production Organization

5. Competences:

As a result of studying the discipline, the student must:

To know - mathematical aspects, the role of other sciences, knowledge of
where and how mathematical methods are used, Fundamentals of
mathematical analysis, algebra and geometry, differential equations,
probability theory and mathematical statistics.

To be able to - mathematical definitions, theorems, rules, methods and
their application; used in mathematical research; understand the essence
of the main methods

To possess - the skills of mathematical apparatus for the study of certain
types of mathematical models; understand the essence of the basic
methods used in mathematical research.

6. Course author

Department of Math

7. Main literature

1. Kazemes A.K., Hypneucos C.A. MaTematuka 1151 5KOHOMHUCTOB.
YuebHoe nmocodue/.—AnmaTtsl: 2008. 450c.

2. Kaoawikaiibipysl K., Kypc matematuku. Anmater: PUK,2004;

3. Kabnpikatieipyisl K., Opazoekopa JI.H. — MaTemaTika B 5JKOHOMHUKE.
Kasak ynusepcureti, 1999;

4. Kpemep H.I1I. Teopust BeposiTHOCTEN 1 MaTeMaTUYECKask CTATUCTHKA.
-M.: FOnnti,2000;

5. Kazemes A.K., Hypneucos C.A. COopHHK 3a/1a4 110 BbICIIEH
MaTeMaTUKe JIJIsl 9KOHOMUYECKUX CleIMalbHOCTEN. — AJIMAThl, U3
«'pBIMY, 2004;

6. I'mypman B.E. Teopus BeposTHOCTEH U MaTeMaTU4YeCKas CTAaTUCTUKA.
M.: Bricmasg mkoma, 2000.

7. Kapaces A.U., AkcrotiHa 3.M., CaBenbeBa T.W. Kypc Bricmieit
MaTeMaTHKH JIJIsI 9KOHOMHUYECKUX By30B. M.: Bricmas mikosna,1999 4.

8. Content of the discipline

Matrices and determinants; systems of linear algebraic equations and
inequalities. Functions, limit, continuity; derivative and differential
function; differential calculus in economic analysis. The applied
mathematical apparatus is used with the use of modern technical means
and digital technologies.

1. Basic information about the discipline:

Name of the discipline

Internship (production practice)

2. Amount of credits

2

3. Prerequisite:

Marketing, Pricing and Pricing, Marketing Research, Market Analysis
Tools

4. Post requisites:

Pre-diploma practice, final certification

5. Competences:

To know: goals, principles, functions, spheres of application, objects,
means and methods of marketing, marketing environment and its
analysis, marketing research, organization of activities of marketing
services; basic concepts, goals, classification of information technologies
and characteristics of certain types, integration of information
technologies in commercial, marketing, logistics, advertising and
merchandising activities, electronic payment system; essence, content,
basic principles, functions, management methods;

To be able to: identify, shape and meet the needs, apply the means and
methods of marketing, analyze the marketing environment of the
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organization and market conditions; apply methods of collecting, storing,
processing and analyzing information for organizing and managing
commercial, marketing, logistics, merchandising and advertising
activities; use information computer technologies in their professional
activities

Owning: methods and means of identifying and shaping consumer
demand; collecting, processing and analyzing marketing information;
ability to conduct marketing research; methods of collecting, processing
and analyzing marketing information; marketing skills.

6. Course author

Department Marketing and Service

7. Main literature

1. Ambnep T. Ilpaktuuecknit mapketur. — Cankt-IlerepOypr: ITutep,
2001.

2. luxcon Ilutep P. Ynpasnenune mapkeruarom. — M.: bunom, 1998.
Kornep @. VYnpasnenue wMapketuHroM. — M.:MexnyHaponHsie
otHomrenwns, 1980.

8. Content of the discipline

It forms professional skills and abilities, improves the knowledge gained
in the course of mastering the main educational program. It is aimed at
preparing students for professional activities and connects theoretical
training and independent activity. Expands its professional horizons;
masters modern methods of marketing activities of the organization;
approves the laws of the market and the means of its regulation; examines
trends in demand.

1. Basic information about the discipline:

Name of the discipline

Undergraduate practice

2. Amount of credits

6

3. Prerequisite:

Marketing

4. Post requisites:

Professional practice

5. Competences:

Pre-diploma practice is aimed at the formation of graduate competencies
- general cultural: able to use the basics of economic knowledge in
marketing activities; able to communicate in oral and written forms in
Kazakh, Russian and foreign languages for solving problems of
interpersonal and intercultural interaction; able to work in a team,
tolerantly perceiving social, ethnic, confessional and cultural differences;
able to use the basics of legal knowledge in marketing activities; capable
of self-organization and self-education; ability to use methods and means
of physical culture to ensure full social and professional activities.

- general professional: able to solve standard tasks of marketing activities
based on information and bibliographic culture using information and
communication technologies and taking into account the basic
requirements of information security; able to collect, analyze and process
data necessary for solving marketing problems; able to choose tools for
processing marketing data in accordance with the task, analyze the results
of calculations and justify the findings; able to find organizational and
managerial decisions in marketing activities and willingness to take
responsibility for them.

- professional: settlement and economic activities: able to collect and
analyze the source data necessary for the calculation of economic and
socio-economic indicators characterizing the activities of economic
entities; is capable of calculating the economic and socio-economic
indicators characterizing the activities of economic entities on the basis of
standard methodologies and the current regulatory framework; able to
carry out the calculations necessary for drawing up economic sections of
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plans, substantiate them and present the results of work in accordance
with the standards adopted by the organization;

analytical, research activities: based on the description of economic
processes and phenomena, it is able to build standard theoretical and
econometric models, analyze and meaningfully interpret the results
obtained; able to analyze and interpret the data of domestic and foreign
statistics on socio-economic processes and phenomena, to identify trends
in socio-economic indicators; is able, using domestic and foreign sources
of information, to collect the necessary data, analyze them and prepare an
informational review and / or analytical report on marketing activities;
able to use modern technical means and information technologies for
solving analytical and research tasks;

organizational and management activities: able to organize the activities
of a small group established to implement a specific marketing project;
able to use modern technical means and information technologies for
solving communication problems; able to critically evaluate the proposed
options for management decisions, to develop and justify proposals for
their improvement, taking into account the criteria of socio-economic
efficiency, risks and possible socio-economic consequences.

6. Course author

Department Marketing and Service

7. Main literature

AmOnep T. Ilpaktuueckmii mapketuHr. — Cankr-IlerepOypr: Ilutep,
2001.

Huxcon ITutep P. YnpaBinenune mapketuarom. — M.: bunom, 1998.
Kornep ®. VYmnpaBnenne MapkeruHroMm. — M.:MexayHapoaHsie

otHomrenwns, 1980.

8. Content of the discipline

Familiarity with the legislative and regulatory documents governing the
activities of the organization (organizational units). The study of the
goals and main tasks of the organization (division of the organization).
The study of professional job descriptions of employees of the marketing
service. Acquaintance with the organization and methods of office work.
Collection and processing of information, its generalization and analysis:
market conditions (for individual types of products and / or services, for
individual regions); financial and economic condition and financial
results of the enterprise; the mechanism of formation of costs, their
effectiveness and pricing; issues of planning production and sales
activities, the situation in the commodity and other markets;

possible measures for financial recovery of subjects and objects of the
economy.

1. Basic information about the discipline:

Name of the discipline

Law basics

2. Amount of credits

5

3. Prerequisite:

Philosophy, geography, history, political science.

4. Post requisites:

Business law, financial law, labor law.

5. Competences:

- the ability to navigate in the regulatory legal acts governing the legal
relations of subjects,

- understand the principles and system of separation of state power in the
Republic,

- know the basics of the constitutional system of the state,

- to master the skills of working with legal literature;

- be able to apply their theoretical knowledge in practice, to understand
the regulatory framework,

- to analyze changes and additions in the legislation of the Republic of
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Kazakhstan,
- be able to generalize and analyze legal information.

6. Course author

Baydalina G.Sh.

7. Main literature

1.KoxaxmeroBa A.E., OpumnnukoBa T.B., baitmamuna [.III. Kypc
nexuuu OcHoBBI TpaBa, Actana 2017 r.

2.bynrakoBa/l.A. Teopus rocyaapcTBa u npaBa. Anmatsl, 2012.

3. Mapuenko M.H. Teopus rocynapcrsa u npaBa, Mocksa 2015.

4. Kopenbckuit B.M., IlepeBanoB B.JI. Teopus rocymapctBa u mpasa.
Mocksa ,2015.

5. HynatnexkoB H.O, AmanneikoBa C.K., Typmaes A.B. OcHOBBI
rocyjapcTsa npaBa coBpemeHHoro Kazaxcrana. Anmarsl, 2014.
6.TapanoB A.A. AnmunucrpatuBHoe npaBo PK. Anmate,2013.

8. Content of the discipline

Fundamentals of the theory of the state. Fundamentals of the theory of
law .. Fundamentals of constitutional law of Kazakhstan. Basics of civil,
inheritance and family law. Basics of criminal law. Basics of
administrative law. Fundamentals of financial and tax law.

OcHoBHas uHpopmanus

Name of the discipline

Microeconomics

2. Amount of credits

5

3. Prerequisite:

Maths; Economic theory

4. Post requisites:

Macroeconomics; Branding and personal business leadership

5. Competences:

- describe the relationship of economic agents and the use of categories of
microeconomics;

-analyze the behavior of market agents in terms of types of market
structures;

-distinguish and compare the behavior of market agents in different
market structures

- know the mechanism for constructing graphical models;

- know the mechanism of action and manifestations of economic laws;

- possess the skills of mathematical calculations for economic analysis,
development of effective market behavior, solving economic problems in
graphical, tabular and analytical ways.

6. Course author

Musina R.S.

7. Main literature

1. bopucos E., BonkoB ®. OcHOBBI 3KOHOMHYECKON Teopuu. Briciias
mkoma, M., 2010r.

2. Beukanos, I'.C. MukposkoHOMuKa: Y4eOHUK sl By30B: CTaHmapT
tpetbero mokojenus/I.C. Beukanos, I'.P. BeukanoBa. - CIIG.: ITurep,
2012.

3. lNampniepur B.M., UrnatseB C.M., Moprynos B.1. MukposkoHOMHKA.
B 2-x 1. CII6. DxoHoMuueckas mikosa, 2012r.

4. Kypc skoHomHueckod Tteopuu /mon pemakuueit Yemypuna M.H.,
Kucenesoit M.H. Kupos. «ACA», 2010 r.

5. Mukposkonomuka/ mox pen. E.b. Skosnesoii, M.: AKAJIMC, 2010r.

6. Mycuna P.C. Mukposkonomuka. YaeoHoe mocooue/Acrana, 2018

7. HocoBa, C.C. Mukposkonomuka. Koucrekr nekunuili: YyeOHoe
nocobue/C.C. Hocosa. - M.:KuoPyc, 2013

8. Content of the discipline

Subject and methods of microeconomics. Market mechanism of
regulation of the economy. The elasticity of supply and demand. The
theory of consumer behavior. Production costs Theory of production.
Maximizing the profits of a competitive firm. Monopoly. Market power.
Oligopoly and strategic behavior. Monopolistic competition. Factor
markets. General market equilibrium and social welfare. Public goods and
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| externalities.

1.Basic information about the discipline

Name of the discipline

Macroeconomics

2. Amount of credits

5

3. Prerequisite:

Economic theory, Microeconomics, Economy of Kazakhstan

4. Post requisites:

Regional economy, World economy

5. Competences:

- know macroeconomic concepts and categories, know and use in practice
the basic macroeconomic indicators, laws and identities;

- analyze individual macroeconomic processes and phenomena, establish
relationships between them, and be able to characterize the behavior of
macroeconomic agents (households, firms, the state, and the foreign
sector);

- know the basic tools of macroeconomic policy: income policy, fiscal,
monetary, foreign economic and trade policy of the state;

- use the basic and specific methods of macroeconomic analysis of
economic phenomena and processes;

- to analyze the cyclical nature and trends of the economy and indicators
of economic growth, measures of counter-cyclical and pro-cyclical policy
of the state in order to influence the rate of economic growth;

- to assess the macroeconomic equilibrium on the basis of the main
macroeconomic  models, to analyze the interaction between
macroeconomic markets, as well as the relationship of income, cost and
production;

- have the skills to develop the main directions of macroeconomic policy,
based on the specific economic situation, skills to build predictive models
based on the current state of the economy,

- to work with the interpretation of data in the form of graphs, charts,
diagrams, to be able to independently interpret models in an algebraic,
graphical and analytical way;

- calculate the main macroeconomic indicators, know and use formulas
for their calculation, work with test tasks and exercises, be able to solve
practical problems.

6. Course author

Ph.D., Associate Professor Dzhusibaliyeva A.K.

7. Main literature

1. MakposkoHOMHKaA: YUeOHHK A cTyJeHTOB By30B/ T. A. Aramosa, C.
®. Cepéruna; pen. A. B. CunopoBuu. - 8-¢ u3a., nmepepad. u mom. - M.:
Heno u Cepuc, 2007. - 496 c.

2. MakposkoHomuka. Yde6. mocooue/ MI'Y um. M. B. JlomoHOCOBa.
Ka3DV um. T. Peickynosa. [Tox pen. A.A. Abumesa, K. A. XyOuesa. -
W3n. cokp. - Anmatsl: DkoHoMHKa, 2009. - 382 c.

3. JxycubamueBa A.K. Makposkonomuka: Yueb. mocobue/ Acrtana:
Ka3zATY um. C.Ceitpynnuna, 2012. - 203 c.

4. JlxycubamueBa A.K. MakposkoHomuka: YMKJl (mis cryaeHTOB
SKOHOMMYECKHMX  chenuaibHocTed). -  Acrana: KazATY  uwm.
C.Ceiipynnuna, 2014. - 218 c.

5. Makposkonomuka: YueOuuk/ I'. C. Beukanos, I'. P. BeukanoBa. - 2-¢
3. - CII6.: TTutep, 2006. - 544 c.: rpad., Tadiu. - (YueOHUK 17151 By30B).
6. I'm3zatoBa A.M., Kum A.A. MakposkoHoMuka: yde0. mocoOwue.-
Anmater: bacray, 2014.- 392 c.

8. Content of the discipline

Subject and methods of macroeconomics. Macroeconomic indicators.
Production and distribution of national income. The economic growth.
Macroeconomic instability: economic cycles, unemployment. Inflation.
Macroeconomic models of market equilibrium in the short and long term.
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Model AD-AS. Consumption and savings. The state budget. Fiscal policy.
Demand and supply of money. Monetary policy. The interaction of
markets. Model IS-LM. Economic cycles and public debt. Balance of
payments and exchange rates. Model 1S-LM for an open economy.
Exchange rate regimes and aggregate demand. International trade and
trade policy.

1. Basic information about the discipline:

Name of the discipline

Marketing

2. Amount of credits

5

3. Prerequisite:

Economic Theory, Microeconomics

4. Post requisites:

Industrial practice, Pre-diploma practice, The knowledge gained can be
used in future professional activities

5. Competences:

Know: modern marketing techniques; modern models of development
and management of the company's brand; modern technology and sales
methods; fundamentals of economics and finance (for price and budget
management); fundamentals of sociology and psychology (for
understanding the consumer); modern design trends (for understanding
aesthetics)

To be able to: see the big picture of what is happening and understand
what vector to set to promote the company's product on the Internet;
analyze sales dynamics and manage sales forecast; manage advertising
budget and calculate the effectiveness of investments; compare several
solutions and choose the best one; set priorities for projects; always look
for a causal relationship in customer behavior

Owning: technologies and algorithms for designing an innovative
business model; practical skills and technologies for applying the
balanced scorecard in the development and implementation of
organizational strategies; methods of conducting analytical work on the
functional subsystems of commercial organizations

6. Course author

Department Marketing and Service

7. Main literature

1. Kornep ®. Vmpaienue wmapketuHrom. — M.:MexayHapoaHbie
oTHomeHus, 1980.
2. AOpamoBa [I'.II. MapkeTuHr: BONpOCHl W OTBETHL. - M.:

Arponpomuszaart, 1991.

3. Akanemus pblHKa: MapketuHr/moj. pen. [laiian A., bykepens O. -
Mocksa: OxoHoMuKa». 1993

4. AdanacreB M.II. Mapketunr: crparerus u npaktuka ¢pupmsl. - M.:
AO "®unan-cratuapopm", 1995.

5. 'ony6koB E.Il.MapkeTuHr: crpareruy, Iiasbl, CTpykTypsl. M.: Jleno,
1998.

8. Content of the discipline

Theoretical foundations of marketing: the satisfaction of human needs.
Marketing environment Marketing research and marketing information
system. Market segmentation. Consumer behavior in the consumer
market. The behavior of buyers in the market of enterprises. Product
marketing system. Price and pricing in marketing. Channels of
distribution of goods and commodity. Promotion of goods: advertising,
sales promotion and communication systems. Planning and control in
marketing. International Marketing. Service marketing and nonprofit
marketing.

1. Basic information about the discipline:

Name of the discipline

| Management
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2. Amount of credits

5

3. Prerequisite:

General education disciplines, "Economic Theory", "Microeconomics”,
"Macroeconomics".

4. Post requisites:

“Business Organization”, “Logistics”, “Marketing”, “Theory of Public
Administration”, “Production Management”, “Personnel Management”,
“Finance”, “Accounting”, etc.

5. Competences:

As a result of studying this discipline, students should:

know: the essence of management, the development of views on
management and approaches to management; the role and place of the
manager in the organization; the essence of management decisions and
the technology of their preparation and adoption; answers to questions
about linking processes, control functions, group dynamics and
leadership; modern methods of change management;

be able to: determine the system of goals of the organization, develop a
strategy and tactics for their implementation; to identify and characterize
the factors of internal and external environment of the organization;
analyze and design the organizational structure of management; develop
and justify options for effective management decisions and choose the
best of them; select and apply a leadership style that ensures the
effectiveness and efficiency of the organization;

possess skills: setting management goals and developing strategic plans
for the organization; analysis and selection of effective management
decisions; the use of work methods and techniques that mobilize
personnel to achieve organizational and personal goals; development and
construction of effective organizational structures; the use of various
methods and styles of conflict resolution.

6. Course author

Nukesheva A.Zh., Ernazarova AK, Kazkenova A.S.

7. Main literature

1. Meckon u ap. OcHOBBI MeHEKMEHTa. - M.: M3naTenbcTBO
«Bunbssmey» 2006.

2. Buxanckuit O.C., HaymoB A.M1. MeHemKMEHT: YUeOHUK. - 2-€ U3J. -
M. «OxoHOMHCTBY, 2014.

3. Hadr P. Menemxkment. 8- wu3a./mep. ¢ aHIMIL TOJ  pel.
C.K.Mopnosuna. - CI16.: ITutep, 2009.

4. Buxanckuét 0O.C., HaymoB A.M. Ilpaktukym mno Kypcy
«MenemxMenT». M.: « IKOHOMHUCTBY, 2004.

5. AxmeroB K.I'., CarunnukoB E.H. OCHOBBI MeHEmKMEHTa: y4eOHUK
AxkT00e-Ypanbsck: A-ITomurpadus, 2005.

6. Kapberosa 3.P., Kapoerosa III.P. MeHnemxkmenT: YueOHUK — AJIMaTHI:
TOO «XKanus-nonurpad», 2014.

7. Koanenko b.b. OcHoBbl menemxmenta: Kypc nekuwmii. Yacts [:
yuebHoe nocobue Uznarenscrso:Cankr-Ilerepoyprexkuit HUU, 2015.

8. AxmaeBa P.U. MenemxkMmeHnT: yueOnuk — M.; bepiun: Jlupexkr-Menua,
2018.

9. EdumoB A.H. Menemxment. Ilpaktukym: ydeOHOE mocoOue s
CTYJIEHTOB BY30B, O0YYAIOIIUXCSI TTO IKOHOMHUYECKUM CIIEIIHAIBHOCTAM —
M.; OHUTU-OAHA, 2015.

10. T'epunkoBa 1. H. Menemxment: yueOnuk — M.; FOuutu-/lana, 2015.

8. Content of the discipline

Characteristics of the organization and management. The evolution of
managerial thought. Internal and external environment of the
organization. Social responsibility of business and manager ethics.
Communications. Making management decisions. Planning. Organization
as a management function. Motivation. Control. Group dynamics.
Leadership: power and influence. Leadership styles. Managing conflict
and stress. Change management.
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1. Basic information about the discipline:

Name of the discipline

Marketing research

2. Amount of credits

5

3. Prerequisite:

Consumer Behavior, Marketing, Management

4. Post requisites:

Marketing Management, Integrated Marketing Communications,
Benchmarking, Pricing and Pricing

5. Competences:

Know: the principles and objectives of market research; the basic
techniques and methods by which marketing research is carried out; basic
techniques of strategic and market analysis of the market; the behavior of
competitors and buyers in the market.

To be able to: apply statistics to study the basic trends and forecasting in
the field of marketing; to characterize the potential of the commodity
market, both production and consumer, to assess the capacity of the
market; predict the competitive situation; make a plan and program of
marketing research; make comprehensive and informed marketing
decisions.

To possess methods, techniques: gather marketing information by various
methods; compiling questionnaires; effective evaluation and analysis of
marketing research data.

6. Course author

Department of Marketing and Service

7. Main literature

1. Bbensesckuii M.K. MapkeTuHroBbsle HcCCIENOBaHUSA: HHPOPMAIIHS,
aHanu3, MpOrHo3: YueOHoe mocobue. — M.: DUHAHCHI U CTATHCTHKA,
2001. - 320 c.: nu.

2. boxyk C.I'., Koamuk JI.LH. Mapketunrossie uccienoanus. — CIIO.:
[Turep, 2003. — 304 c.: wi.

3. bpayn T., Yepummns ['.A. MapkeTHHTOBbIE UCCIIETOBaHUS: YUEOHUK —
CIIO.: ITutep, 2007. — 704 c.

4. T'ony6okoB E.Il. MapKeTHHTOBBIE HCCIEAOBAHUS: TEOPHSI, METOIOIOTHS
W MpakThka. — 2-e u3a. — M.: @unmnpecc, 2000. — 461 c. — (MapkeTtusr u
MeHeKMEHT B Poccuu 1 3a pyGexom).

8. Content of the discipline

Discipline involves the study of the types and organization of marketing
research, modern IP, digital technologies and decision support systems,
the marketing research process, research methods, methods for measuring
customer attitudes and preferences, a sample method of collecting
information, determining the sample size, processing and analyzing the
results of a sample study.

1. Basic information about the discipline:

Name of the discipline

Marketing management

2. Amount of credits

5

3. Prerequisite:

Marketing, Market Research, Marketing Products and Services

4. Post requisites:

Market Analysis Tools, B2B Marketing, Entrepreneurship, Digital
Technology in Marketing

5. Competences:

Have an idea: about the essence of marketing, basic concepts and the
evolution of marketing management; about the principles of modern
marketing management; management tools marketing activities;
management of marketing mix and features of domestic marketing
management practices.

Know: conceptual apparatus, the main categories in the field of
marketing management, understanding the mechanism of interaction of
these categories in market conditions; structure of marketing activities
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and the role of marketing in the enterprise; environmental factors of
marketing and their impact on the management of the company's
marketing activities; theoretical understanding of the principles of market
management, consumer behavior, pricing, sales and communication
policy of the enterprise; basics of strategic marketing planning and
marketing audit.

Be able to: understand the features of the domestic practice of marketing
management; manage marketing at the corporate, functional and
instrumental level; organize marketing service in the enterprise; make
decisions based on the audit of the company's marketing; optimize
marketing mix management; master the tools of marketing planning and
control.

Possess skills: organization of the marketing service at the enterprise;
analyzing market conditions and developing strategic marketing
decisions at the corporate level; marketing research and marketing
management decision making at the functional level based on the results
obtained; marketing management at the instrumental level; making a
marketing plan; marketing audit.

6. Course author

Department of Marketing and Service

7. Main literature

1. AmOnep T. Ilpaktuueckuit mapkerunr. Caukrt-IletepOypr: Ilutep,
2001.

2. luxcon ITutep P. Ynpasnenue mapkeruarom. — M.: bunom, 1998.

3. Kormep ®. VYmpapieHue MapkeTHHroM. — M.:MexayHapoaHbIe
otHomrenwns, 1980.

8. Content of the discipline

Marketing as an integrating function in making management decisions.
Marketing management at the corporate level. Marketing management at
the functional level. Marketing management at the instrumental level.
Functional communication marketing in the enterprise. Competitive
advantages of an enterprise Strategic and operational planning in
marketing. Monitoring, evaluation and marketing audit.

1. Basic information about the discipline:

Name of the discipline

Benchmarking

2. Amount of credits

3

3. Prerequisite:

Marketing, Market Research, Marketing Products and Services

4. Post requisites:

Market Analysis Tools, B2B Marketing, Digital Technology in
Marketing

5. Competences:

Know:

* The basis of the methodology for researching the experience of
companies;

* principles and technology for collecting the necessary information on
innovations;

« tasks of a manager in using benchmarking results;

* methods for assessing the economic and social effectiveness of
innovation;

« technology adaptation of innovations to the real conditions of the
company.

Be able to:

* analyze information on the state and dynamics of the industry,

leading companies;

+ select innovations that are applicable for the development of the
company;

» develop projects to adapt innovations to the conditions of the company;
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Own:

* methods of analyzing the development of the industry and leading
companies;

» methods for identifying innovative management approaches;

* skills of collecting and analyzing information about innovations in
management;

* methods for assessing the economic and social effectiveness of
innovation;

» skills of adaptation of innovations to the real conditions of the company.

6. Course author

Department Marketing and Service

7. Main literature

1.ApenkoB .A., barues E.I'. beHuMapKuHT 1 MapKETUHTOBBIE PEILICHUSI.
CII6.:13a-Bo CIIOYD®, 1997.

2.AMOnep T. Ilpaktuueckuii mapketunr. — Cankt-IlerepOypr: I[lurep,
2001.

3.Muxcon ITutep P. YnpaBnenne mapketuaroMm. — M.: bunom, 1998.

4 Kornep @. VYmpasieHue MapkeTHHToM. — M.:MexnyHapoaHble
otHomrenus, 1980.

8. Content of the discipline

Theoretical foundations of benchmarking. The main types of
benchmarking and their features. Methods and types of marketing
research. Competitive analysis. Organization of benchmarking. Features
of benchmarking in Kazakhstan and abroad. The economic effect of the
use of benchmarking. Benchmarking control. Planning a benchmarking
project. The basic principles of benchmarking.

1. Basic information about the discipline:

Name of the discipline

Organization and planning of marketing activities

2. Amount of credits

5

3. Prerequisite:

Marketing, = Market ~ Analysis Tools, Integrated  Marketing
Communications, Marketing Research

4. Post requisites:

Neuromarketing, SMM Marketing

5. Competences:

Know: the main inter-functional relations of the company's departments
in the preparation of the marketing plan; methods of market demand
forecasting and risk assessment in marketing activities; methods of
complex analysis and business valuation; methods of economic analysis,
modern software in the field of marketing project management

To be able to: choose a scheme for the development of a marketing plan
project, the procedure for coordinating indicators with the departments
concerned; collect primary and secondary information from the
enterprise’s marketing environment; implement external diagnostics of
the enterprise in terms of its competitiveness; analyze the cost-
effectiveness of marketing decisions and events

Owning: methods of organizing and monitoring the implementation of
the marketing plan; methods of organizing and conducting marketing
research; organizational tools to control marketing activities; methods of
economic analysis of marketing decisions and audit the marketing
activities of the enterprise.

6. Course author

Department of Marketing and Service

7. Main literature

1. Tl'aitmaenko T.A. MapketunroBoe ympasieHue. [lomasiii kypc MBA.
[IpyHIMIIBI yIIpaBICHYECKUX PELICHUH W POCCHUMCKas MpakThKa. — M.:
N3g — Bo DKCMO, 2012. — -480 c. 2. ConoBbeB b.A. YnpaBneHue
MapkeTuHrom: 17 — MoOaynbHas mporpaMma JJisi MEHEIKEpPOB
«YmpaBienue pazsutieM opranuzanun». Moayns 13 — M. MMH®PA — M,
2012. - 288 c.
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3. Mengenes II.M. Opranuzanus MapKETUHIOBOM CIIy>KObl ¢ HYJS. —
CII6.: [Tutep, 2012. — 224 c.

4. Kotnep ®. Mapketunr menemxmenT. — CI16.:.ITutep,2011. — 384 c.

5. 3aBropoanss A.B., Amnonbckas J[.0. MapkeTHHroBO€ NjIaHUPOBAHUE.
— CII6: Iutep, 2012. 352 c.

6. McKinsey&Company. Opranusanus mapketusra. — M.: Jleno, 2010. —
184 c.

7. Jlenckonn JIx. PentabenpHoCcTh MHBecTHIIME B MapkeTudr. — CII6.:
[Murep, 2013. - 272 c.

8. benenoB O.M. MapKkeTuHroBble TEXHOJOTUU B  YIPaBJIECHUU
npeanpustaem/ o penakuuen B.H.Oiitunrona: WM3natenscTBO
BopoHexkckoro rocy1apcTBeHHOro ynusepceurera, 2010. — 88 c.

9. Aakep ., Kymap B., [Ipit [Ix. MapkeTUHTOBbI€ HCCIECIOBAHUS. —
CIIG: Ilutep, 2011. — 848 c.

10. Max[onaneny M. Ilnanel mapkerunra. Kak uX cocTaBisiTh H
ucrosab3oBaTh. — M.: U3gatensckuii Jlom «Texnomoruny», 2012. — 656 c.
11. Tepewenko B.M.Mapkerunr HoBble TexHonoruu B Poccun. — CII6.:
ITutep, 2012. — 416 c.

8. Content of the discipline

Functional communication marketing in the enterprise. Corporate-level
marketing management: portfolio strategies, growth strategies,
competitive strategies. Competitive advantages of the enterprise, the
concept and analysis of competition in the market, methods for assessing
the competitiveness of the enterprise, the formation of standards of
competitiveness. Marketing management at the functional level: market
segmentation, selection of target segments, positioning and repositioning.
Development of a marketing mix. Marketing management at the
instrumental level: product management, price, distribution channels.
Building an effective communication channel, their forms. Strategic and
operational marketing planning in the enterprise, the sequence of
developing plans. Budget marketing. Monitoring, evaluation and audit of
marketing activities. Features of the choice of marketing strategy for the
development of small, medium and large firms.

1. Basic information about the discipline:

Name of the discipline

Branding and personal business leadership

2. Amount of credits

5

3. Prerequisite:

Integrated marketing communications, Digital technology in marketing

4. Post requisites:

SMM Marketing, Neuromarketing, Tourism Marketing

5. Competences:

Must know:

- features and value of the brand, brand in the company;

-the main problems and the process of formation of economic, political,
social and territorial brands;

- legal aspects of protection of trademarks in the Republic of Kazakhstan.
Should be able to:

- use brand management technology in professional activities;

-conduct market research to analyze target audiences and brand
positioning.

Must own:

- the main strategies of brand policy of the company;

- methods and technologies of brand leadership.

6. Course author

Kadenpa MapkeTHHr u cepBuc

7. Main literature

1. Tomun A. M. Bbpenaunr: YueOHoe mocobue s By3oB M3g. 2-e,
nepepad., nom., M.: Jlamkos u K, 2006.
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2. Kapmnioa C. B. bpennunr: YueGHoe nocodue nis By3oB, M.: KnoPyc,
2008.

3. Komnep @., Apmcrponr I'., Conamepc /[., Bour B. OcHoBbI
MapkeTtuHra, M.: Buibsimc, 2007.

4. Yepunatonu JI., Mak/lonanen M. bpenaunr: Kak co3math MOIIHBIN
Opena: Y4eOHUK ISl CTYAEHTOB BY30B (IIPEAMCIL., IEpP. C aHTJI. O Pel.
Epemuna b.J1.) U3n. 3-e, FOnuT-/lana, 2006.

8. Content of the discipline

Branding in modern conditions. Brand design Brand portfolio:
management and communication. Strategic brand management. Brand
promotion and brand equity measurement. Brand audit. Economic
evaluation and legal protection of the brand. Legal aspects of branding

1. Basic information about the discipline:

Name of the discipline

Media planning

2. Amount of credits

5

3. Prerequisite:

Market Analysis Tools, Marketing Research, Integrated Marketing
Communications

4. Post requisites:

SMM Marketing, Neuromarketing, Tourism Marketing

5. Competences:

Must know:

- fundamental concepts, terms and categories of media planning;

- The main technologies of media planning;

- rating forecasting models.

Should be able to:

- draw up a media plan and evaluate its effectiveness; - evaluate the
selection of advertising media;

- conduct situational analysis (product, audience, market). Must own:
-traditional and modern technologies of professional activity;

- skills of working with audience measurement data and other
information sources of media planning;

- representations about the nature and structure of the main media
planning documents;

- techniques and principles of media planning, based on specific
parameters.

6. Course author

Department of Marketing and Service

7. Main literature

1.bysun B. H. MenuannanupoBanue. Teopus W TpakTHKa: ydeo.
nocobue NSl CTYIEHTOB BY30B, OOYYAIOMIMXCS MO CHEIHAIBHOCTIM
'Pexnama’, '"Mapkerunr', Tlcuxonorus', 'Counonorus', "Kypnamucrtuka' /
B. H. by3un, T. C. by3una. - M. : IOHUTU-IIAHA, 2012. - 495 c.
2.YmanoB, II. B. Pekisama B TeleBU3MOHHOW TNporpamMme: yueo.
nocobue/I1. B. Ymanos. - 2-¢ u3zn., crep. - M.: ®JIMHTA, 2012. - 51 c.
3.ImutpueBa JI. M. ®@unocodus pekIamMHOH IEATECILHOCTH: YueOHOE
nocobue/JI.M.Imutpuesa, JI.K.KpacunosipoBa, H.A.Anamkuna; Omckuii
rOCYAApCTBEHHBIA TEXHWYECKMM yHuBepcureT. - M:Maructp:HULL
NH®PA-M,2013 -256¢.: 60x88 1/16. - (Maructpatypa). (0) ISBN 978-
5-9776-0281-5, 500 »ks.

4 Ky3znenos, I1. A. CoBpeMeHHbIE TEXHOJIOTUA KOMMEPUECKON PEKIIaMBbI:
[Ipaktuueckoe nmocodue/Il. A. Kysnenos. - M.: M3narenbcko-Topro,as
kopropauus 'Namkos u K-, 2014. - 296 c. - ISBN 978-5-394-01068-2

8. Content of the discipline

Basics of media planning. Strategic and tactical media planning. The
main stages of media planning. The structure of the advertising market
and the main characteristics of advertising media. Advertising activity.
The specifics of various types of advertising. Mediometry. Applied
professional programs in media planning. Economic foundations of
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| media planning.

1. Basic information about the discipline:

Name of the discipline

Technology sales, business negotiations and presentations

2. Amount of credits

5

3. Prerequisite:

Macroeconomics, Management, Marketing Management

4. Post requisites:

International marketing

5. Competences:

As a result of studying this discipline, students should:

Know: the content of the concept of "business communications”; history
of business communication; functions, principles and methods of
business communication.

To be able to: correctly assess the situation on the market; plan and
predict; properly assess their capabilities; to make decisions

Possess: business communication skills, possess a minimum of
knowledge in the field of communication theory, ethics and psychology
of business communication.

6. Course author

Department of Marketing and Service

7. Main literature

1. JI3snommuckuii 1.M. JlenoBbsie KOMMYHUKaIUU. Teopust U MpaKkTHKa
2. HaxumoBa E.A. OcHOBBI TEOpUM KOMMYHUKAIIUU

3. 3BepunieB A.b. KoMMyHUKaIIMOHHBIA MEHEHKMEHT

4. KpsuioB A.H. Teopus u npakTvika MEHEHKMEHTa KOMMYHUKALIUI

8. Content of the discipline

Sales management in the marketing management system: strategy and
tactics. Digital sales technology: main processes and stages Sources of
search for potential buyers and ways to attract. Methods and technique of
personal sales: the basic toolkit of the seller. The conclusion of the
contract of sale in the Internet. The main functions of the management of
the sales department. Technology business negotiations: fase-off-fase,
on-line, etc .. Preparation and conduct of a business presentation.

1. Basic information about the discipline:

Name of the discipline

Physical education

2. Amount of credits

8

3. Prerequisite:

biology, pedagogy, psychology

4. Post requisites:

The program of the course “Physical Education” develops skills and
abilities in the field of students' physical culture, forms the need to
maintain a healthy lifestyle, preserve and promote health, improves the
level of physical fitness for the implementation of their abilities in the
process of daily activities

5. Competences:

Ensuring a sufficient level of physical readiness of future professionals, a
high level of efficiency; development of professionally significant
physical and psychomotor abilities; possess methods and means of
physical culture to increase the body's adaptation reserves and promote
health; possess knowledge and skills of a healthy lifestyle, ways to
preserve and promote health and use them to preserve health.

6. Course author

Shkurkov A.S., Satbayev E.K..

7. Main literature

1. B.M. Unbunnu. @usndeckas KyJabTypa cTyneHTa. Mocksa, 2001 r.

2. I'.JI. Ianos, A.K.KynbHazapos. ®usnueckoe BOCIUTAHUE CTYAECHTOB.
Anmartsr, 2002 1.

3. Teopus m meroauka ¢Qusndeckoro BocnuTanusd. [log obmi. pexn.
A.Il.MatBeeBa u JI.HoBukoBa. M., 2005.

8. Content of the discipline

Formation of a positive attitude, interest and need for physical education
and sports. Improving the physical health of students on the basis of
increasing the arsenal of motor abilities, professional-applied and

37




methodical readiness. Preparation and participation in mass sports and
recreational events and competitions in sports, providing for the wide
involvement of students in active physical education. Comprehensive use
of physical culture and sports as a general physical training. Increase the
level of physical and functional status. Preventive use of physical culture
for health purposes. The acquisition by students of additional, necessary
knowledge of the basics of psychological, pedagogical, medical and
biological control according to the method and organization of
independent exercise and "lifelong™ sports.
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Application 4. Description of elective disciplines

1. Basic information about the discipline:

Name of the discipline

Professionally-oriented foreign language

2Amount of credits

3

3.Prerequisite:

Economic theory, Macroeconomics, Marketing

4.Post requisites:

International marketing

5.Competences:

As a result of studying this discipline, students should:

Know: basic concepts and terms in English related to management; the
implementation of speech self-control, a complex of speech skills that
characterize the level of practical mastery of a foreign language,
terminological vocabulary; business etiquette

To be able to: put into practice language material in future professional
activities; understand, retell and discuss in a foreign language material
received from a foreign source

- evaluate oral and written statements from the point of view of language
design.

Possess: foreign language communication skills, communication skills and
abilities in all types of speech activity based on teaching and learning kits
for learning a professionally-oriented foreign language.

6. Course author

Nurtaeva Z.Sh.

7. Main literature

1. Kynan6aeBa C.C. Teopus M IpakTHKa COBPEMEHHOI'O HHOSA3BIYHOIO
obpa3oBanus. Anmatsel, 2010

2. Hadt P. Mapkerunr. [Iutep,2014

3. AnonueBa H.B. AHrnmiickuil s3bIK 115 HarrpaBiaeHus: MapKeTuHr

8. Content of the discipline

The main emphasis in the study of discipline is made on increasing the
vocabulary of the future marketer and improving linguistic, communicative
and sociocultural competences for the skills of professional dialogue,
correspondence, and public speaking. The subject area of the specialty is in
a professionally-oriented  foreign language (English).  Business
correspondence, summaries, notes, reports. Professional competence: focus
on special texts in English.

1. Basic information about the discipline:

Name of the discipline

Professional kazakh (russian) language

2. Amount of credits

3

3. Prerequisite:

Kazakh language, Russian language

4. Post requisites:

The discipline studied is the basis for future professional activities.

5. Competences:

As a result of studying the discipline "Professional kazakh (russian)
language™ student

must know:

- about the stylistic stratification of the vocabulary of the kazakh (russian)
language and the peculiarities of the scientific and official business style
in terms of its specialty;

- the lexical and grammatical minimum of the language of the specialty,
specific verbal turns, phraseological units characteristic of written and
oral professional speech;

- features of speech etiquette;

- Features of business documentation;

- features of the construction of public speech.

should be able to:

- navigate in different linguistic situations, adequately implement their
communicative intentions;
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- competently in spelling, punctuation and speech respect to draw up
written texts in the kazakh (russian) language, using linguistic dictionaries
and reference literature;

- follow the rules of speech etiquette;

-operirovat professional terms;

- create professionally significant speech works: own genres of oral
speech (to conduct a professional conversation, exchange information,
lead a discussion, etc.) and writing (make official letters, official notes,
instructions, etc .; edit written);

- choose the most appropriate behavior in accordance with the
requirements of the communication situation and the goals of professional
communication;

- demonstrate linguistic, communicative, general cultural competence in
the relevant professional and communicative situation.

6. Course author

Department Marketing and service

7. Literature

1. Koznog I1.I'. KoMMyHUKaTHBHBIE YMEHUS KaK SAPO HHOSI3BITHON
KOMMYHUKATUBHOM cOCOOHOCTH. - B ¢6. KoMMyHHKaTHBHBIE OCHOBBI
00yuyeHus1 MHOCTPaHHbIM si3bIKaM. AnmaTtsl, 1994

2. KyznenoBa H. Yuucek unrath muTepaTypy 1o cnenuaibHoCcTH. MOCKBa,
Briciias mkona. 1985.

3. Byropuna E.I1. Pycckuii si3bIK ¥ KyJIbTypa peud. Y4eOHOoe mocooue s
CTYIeHTOB Hedutonoruaeckoro npoduis. — M., 2009. — 150c.

4. Beenenckas JI.A. Pycckuil s3bIK: MpakTHKyM. Y4eOHOE MocoOue s
By30B. —M., 2009.-120c.

5. Kynan6aesa C.C. Teopernyeckre OCHOBBI KOMMYHUKATUBHO-
OPHEHTHPOBAHHOI'O 00yUYEHUsI MHOCTPAHHBIM si3bIKaM. AnmaTsl. 1994.

6. Beenenckas JI.A. Pycckuii s3bIk 1 KysbTypa peun. — M., 2007.- 120c.
7. lrpexep H.FO. Pycckuii s3bIK ¥ KyJIbTypa pedd. YueOHOe mocodue
JUTsL CTYAEHTOB BY30B. — M., 2007. — 227 c.

8. Lot A.A. Pa3BuTHMe HaBBIKOB HAy4dyHOH ped: YueOHOE mocodue. —
Ammvartsl, 2000

8. Content of the discipline

The rules and regulations of the professional Kazakh (Russian) language.
Scientific style of presentation of thought. Monologue style. Descriptive
style. Linguistic, communicative and sociocultural competencies are
being improved for the skills of professional dialogue, office work. The
basics of business negotiations are being studied. Professional
terminology. Public speaking skills are cultivated. Communication
professional Russian (Kazakh) language with the disciplines of the
specialty "Marketing".

1. Basic information about the discipline:

Name of the discipline

Educational practice

2. Amount of credits

2

3. Prerequisite:

Information and communication technologies, Macroeconomics,
Microeconomics, Statistics

4. Post requisites:

Market analysis tools

5. Competences:

Be able to collect and compile information material on the research topic;
Mastering professional skills, methods of work organization and
management;

Prepare reporting documentation on the results of the practice and
research work.

6. Course author

Department Marketing and service

7. Literature

1.KmumoBa H.B DOkxoHoMuueckuii aHanmu3 ydeO. mocobwe st BY30B. —
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CII6.: [Tutep, 2010-192c.

2. KoMrsieKCHBIH ~ SKOHOMUYECKHM  aHanmu3:  yde0.mocobue  aid
By30B/2Kmunbko C. U. u n1p. -Mocksa : DOPYM, 2011. -368c.
3.Koconanmoa  M.B. KommiekcHblii  2KOHOMHUYECKUH  aHaIM3
XO35UCTBEHHON  nesrenpbHOCTH: yueOHMK/M.B  KocomamoBa, B.A
CBoboaun.-M.: M3parenscko-toproBast koprnopanus «JlamkoB u Ky,
2011 -248 ¢

4 PomanoBa JI. E. DkoHomuyeckuid aHaim3: ydeOHOE MocoOme s
By3oB/JI. E. PomanoBa, JI.B. JlaBeimoBa, I'.B. KopmynoBa. - CaHkT-
[TerepOypr: [Mutep, 2011. -336¢.

8. Content of the discipline

In the course of the educational practice, students develop professional
marketer skills. Each student studies the special literature, receives an
individual task, which consists in studying goods and services in the
domestic and foreign markets, collecting, systematizing and processing
information, making analytical conclusions and making predictions based
on theoretical knowledge obtained during the training.

1. Basic information about the discipline:

Name of the discipline

Mathematical methods and models for making marketing

2. Amount of credits

4

3. Prerequisite:

Economic theory, Microeconomics

4. Post requisites:

The discipline studied is the basis for future professional activities.

5. Competences:

As a result of studying the discipline, the student must:

Know: basic mathematical models of decision making.

To be able to: solve typical math problems used in making management
decisions; use mathematical language and mathematical symbolism in the
construction of organizational and managerial models.

Possess: mathematical, statistical and quantitative methods for solving
typical organizational and managerial tasks.

6. Course author

Department Marketing and service

7. Literature

Barnep I'. OcHoBbl uccnenoBanus oneparuid. T.1., M.: Mup, 1972; T.2.,
— M.: Mup, 1973; T.3.,— M.: Mup, 1973.

Taxa X. Beenenue B ucciaegoBanue onepauuii. T.1., — M.: Mup, 1985;
T.2.,— M.: Mup, 1985.

UYepnos B.I1., UBanosckuii B.b. Teopust maccoBoro o6ciyxuBanusi. M.:
Nnppa-M, 2000.

KonemaeB B.A., MaTtematuueckas 3koHOMHUKA. - M.: UHOPA-M, 1999.
Konemaes B.A., MaremaTtuueckue METOABI IPUHATHS pELICHUSA B
sKoHOMHKE. - M.: ®urcTatuaGopMm, 1999 (yueOHHUK)
DKOHOMHKO-MaTeMaTHUECKUe MeToIbl M npukiaaneie moxemu/Ilon pen.
B.B. ®enoceesa. C M.: KOHUTU, 1999.

KanToposuu JI.B., ['opctko A.b. OnTumanbsHble pelIeHns B DKOHOMUKE. -
M.: Hayka, 1972.

8. Content of the discipline

The techniques of mathematical formalization of processes in marketing
activities, the basics of economic and mathematical modeling, the stages
of mathematical modeling. Linear programming models, finite methods
for solving linear programming problems, duality theory in linear
programming models and its use in marketing research analysis.
Transportation task Application Packages.

1. Basic information about the discipline:

Name of the discipline

International marketing

2. Amount of credits

5
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3. Prerequisite:

Economic theory, Microeconomics

4. Post requisites:

The discipline studied is the basis for future professional activities.

5. Competences:

Know:

- patterns of functioning of companies in international business activities

- objectives, scope, facilities, tools and methods for the development of
international business projects

Be able to:

- to form forecasts for the development of forms and types of international
business activities

- process, analyze and systematize information on multi-profile
international business activities.

6. Course author

Department Marketing and service

7. Literature

1. Axymuu W.JI. MapkeTuHr B3auMMOOTHOIIEHHWH. MH.: Brinmiimas
mkona, 2010. - 252c.

2. Axymnu W.JI. Mapkerunr. YueOHUK. 7-0e u3nanue MH.: Brinmiimas
mikona, 2010 - 480c.

3. MexayHapoaHblii MapKeTHHT: y4e0. mocoOue i GakaaaBpoB/[aBT.
kon.: E. B. Ucaenko, u np.]; mox obm. pen. H. A. Haranerpsinua. - M.:
By3zoBckuit yueonuk: MTHOPA-M, 2013. - 292c¢.

4. lleiinexun T.B. MexnyHapoaHbI MapKETHHT U MHTEPHET-MapPKETHHT:
yuebHoe nocodue. - M.: MOCH, 2004.

5. Kapnioa C.B. MexnyHapogHoe pekiaMHoOe JeNo: 2-€ u3j., nepepad. u
nom./ C. B. Kapnosa. - M: KaoPyc, 2007.

6. Kapnosa C.B. IIpakTukyMm mo MexayHapoAHOMY MapKeTUHTY: yueOHoe

nocob6wue s ctya. By30B/C. B. Kapriosa; ®uHn. akaa. npu [IpaButenscrBe
P®. - M.: KHOPYC, 2010. - 200 c.

8. Content of the discipline

The essence of international marketing. The international marketing
environment. Information support of decision making in international
marketing. Opportunities for firms to enter foreign markets. Consumer
behavior in international marketing. Commodity policy in foreign
markets. Distribution of goods in foreign markets. Pricing policy in
international marketing. International marketing communications.

1. Basic information about the discipline:

Name of the discipline

Tourism marketing

2. Amount of credits

5

3. Prerequisite:

Marketing

4. Post requisites:

The discipline studied is the basis for future professional activities.

5. Competences:

Know: Marketing functions, forms and types of marketing orientation of
the tourist industry; Types of marketing decisions and methods for their
development; Fundamentals of promotion of the tourist product in the
field of tourism industry.

To be able to: Develop plans to overcome crisis situations in the market
related to changes in consumer demand, actions of competitors and
external market conditions, as well as take measures to prevent them;
Form appropriate marketing decisions; To provide coordination of
marketing activities with all functional divisions of the tourist
organization and subjects of the tourist market for the promotion of tourist
products in the tourist industry to the final consumers.

Possess: Skills of development and implementation of production
programs and strategies in the marketing tourism industry; Skills of the
permission of anti-crisis and innovative marketing during the
implementation of the tourist product.
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6. Course author

Department Marketing and service

7. Literature

1. Jdyposuu, A. II. Mapketunr B Typu3me: YueOHoe mocoome/A. TII.
HypoBuu. - MockBa: OOO "Hayuno-uzgarensckuii nientp MH®O®PA-M",
2015.-316c.

2. Ababkos, 10. H. Mapkerunr B typusme. YueOouux/HO. H. A6adkos, .
I ®umunmoa, M. IO. A6GaGkoBa. - MockBa: OOO "Hayuno-
m3narenbekuil nentp MHO®PA-M", 2015. - 214 c.

3. BockonoBuu H. A. MapkeTHUHI TYpUCTCKUX YCIyr: Y4eOHMK JJIst
CTYZI€HTOB BY30B, o0yyJarommxcs 1o SKOHOMUYECKUM
cnenuamsHocTIM/H. A. BockomoBuu. - 2-¢ usgm., mepepad. u jom. - M.:
IOHUTU-TAHA, 2012. - 207 c.

4. usunoBa C. H. Mapketunr cdepsl ycayr: YuebHoe mocobue/C.H.
Husnoa, A.J. llITe3ens. - M.: Maructp: 2012. - 192 c.

5. Mapketunr typusma: yuebHoe mocodue/l. B. T'onuaposa [u ap.]. -
Mocksa: @enepanabHOE areHTCTBO 1O Typu3my, 2014. - 217 ¢

8. Content of the discipline

Principles of organization of the operating activities of enterprises of
tourist business, basic methods and tools; the essence of the activities of
the head of the development and management decisions and the
organization of their implementation; leadership styles and their use in
appropriate situations; main types and procedures of internal control in
enterprises of tourist business

1. Basic information about the discipline:

Name of the discipline

Marketing of goods and services

2. Amount of credits

4

3. Prerequisite:

Economic theory; Marketing

4. Post requisites:

Marketing management, marketing research, international marketing

5. Competences:

Know:

-methods for assessing market saturation and competitiveness of service
enterprises, service marketing models, marketing strategies for service
businesses and in consumer markets;

be able to

-use marketing analysis tools in the service sector and for products,
calculate prices for services and products, develop a pricing strategy,
develop a positioning program for goods and services, conduct a
competitive analysis in the market for goods and services;

own

skills in applying methods and techniques of marketing, taking into
account the specifics of the sphere of goods and services, methods and
techniques for positioning goods and services for their successful
promotion in the market.

6. Course author

Department Marketing and service

7. Literature

1.Kotnep @. OcnoBsl Mapketunra — M.:IIporpecc 1990

2.Mapxkosa B.JI. Mapkerusr yciyr - M.: ®unaHch 1 ctaTuctika, 2007
3.Hakumosa I'.H. Mapkerunr ycnyr — Kaparanma,2007

4.0OcHOBBI ITpeANPHHUMATEILCKOM aestenbHocTr/ITox pen. B.M.
Brnacosoii- M.: ®unancel 1 ctatuctuka, 2008

5.H.N.JIpiruna, W.P. JIsmuHa MapKkeTHHT TOBApOB U YCIYT.

Yueonuk: Dopym: Uudpa-M, 2009.
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8. Content of the discipline

Goods as a means of satisfying consumers. The concept of goods, the
classification of goods. Product range. Competitiveness of the goods.
Development of a new product. Marketing strategy at each stage of life
cycle. Formation of product policy. Ways to improve the competitiveness
of the goods. The concept and essence of the trademark. Packaging and
labeling of goods. The concept, essence and classification of services. The
role of services in the marketing system.

1. Basic information about the discipline:

Name of the discipline

Neuromarketing

2. Amount of credits

4

3. Prerequisite:

Marketing, Economic theory, Macroeconomics, Microeconomics.

4. Post requisites:

The studied discipline is the basis for future professional activities.

5. Competences:

- ability to take into account the consequences of management decisions
and actions from the position of social responsibility;

- knowledge of the main stages of the evolution of management thought;

- the ability to use the basic theories of motivation, leadership and power
to solve managerial problems;

- ability to analyze and design interpersonal, group and organizational
communications;

- the ability to assess the conditions and consequences of organizational
and managerial decisions taken;

- the ability to participate in the development of a marketing strategy of
organizations, to plan and implement activities aimed at its
implementation;

- ability to plan the operational (production) activities of organizations;

- willingness to participate in the implementation of technological and
product innovations; -

- the ability to analyze the behavior of consumers of economic benefits
and the formation of demand;

- the ability to use in practical activities of organizations the information
obtained as a result of marketing research and comparative analysis of
best practices in management;

- ability to analyze market and specific risks, use its results for making
management decisions;

- the ability to find and evaluate new market opportunities and formulate a
business idea.

6. Course author

Department Marketing and service

7. Literature

1. AGensckuii, A. IlpukiagHOll MapKeTUHT HJIM CaMOYYUTENIb HIPHl B
mapketuHr/A.Adenbckuid. — CI16.: UT[ «"epma» , 2000.

2. bBaitbapmuaa T.H. TIloBemenwe moTpeOHTENCH: MPAKTHKYM.
VYu.mocooue/T.H. baitbapauna, I'.H.KoxyxoBa — M.: [I'peBuosa
2011.Denukc

3. banakuna 1O. FO. Yenosek u ero morpedHocTH (CepBHCOJIOTHS) —
PoctoB-nHa--/lony ®enukc,2010

4. bect P Ilcuxomoruss mapkeTuHra. JIMYHOCTHBIE XapaKTEPUCTUKHU
norpedureneit: yu. nocobue. Xabaposck. PULIXT"ADII., 2008

8. Content of the discipline

Neuromarketing as a scientific discipline. Human psyche and behavior:
psycho-physiological and neuropsychological mechanisms. Personality
and its socio-psychological structure. The concept of the motivation of
individual behavior. The structure and content of motivation in humans.
Emotions as basic regulators of customer choice. Psychological content of
modern marketing concepts explaining the mechanisms of consumer
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behavior. Methods of psychological diagnosis and the possibility of their
use in practical marketing. Psychological mechanisms of group behavior.
Gender differences in customer behavior and motivation for shopping.
Models of verbal and personal influence on consumer behavior.
Psychological mechanisms of perception of various sensory components
in individuals of different ages. Methods of psychological impact on the
identity of the consumer. Methods and techniques to influence consumer
behavior through multi-channel exposure systems. Money as an object of
psychological research, attitude to money and purchasing behavior and
choice. Tools for influencing buyers in personal sales The main stages of
the sales process.

1. Basic information about the discipline:

Name of the discipline

Market analysis tools

2. Amount of credits

3

3. Prerequisite:

Economic theory, Microeconomics

4. Post requisites:

The studied discipline is the basis for future professional activities.

5. Competences:

Know and understand: features of marketing research; the main
distinguishing characteristics of the primary and secondary data; the main
advantages and disadvantages of secondary data; features of the main
methods of collecting information; basic rules for organizing the
collection of information; basic rules for organizing information
processing.

Have an idea: about the main methods of market analysis; about the main
tools of market analysis.

To be able to: conduct a classification of marketing information; correctly
organize the collection and processing of secondary information; identify
types of information and its sources; choose ways to present the collected
information; conduct data analysis; be able to prepare and present the
final report; develop an organization's marketing strategy

6. Course author

Department Marketing and service

7. Literature

1 bepesnun N.C. MapkeTuHr u uccieaoBaHus peiHKOB. — M.: Pycckas
nenosas quteparypa, 2000.

2 bepesun UN.C. MapkerunroBelii aHamu3. PemHok. ®upma. Tosap.
[Iponsuxenue. — 3-e U3 ., ucnp. u gon. — M.: Bepmuna, 2008.

3 bepesun U.C. [lpaktuka nccinenosanus peiHkoB. — M.: bepatop-Ilpecc,
2003.

4 Tamuukuii E.b. MeTonbl MapKeTHHTOBBIX HccleqoBaHuM. — MHCTUTYT
donpa «O6mecTBeEHHOE MHeHHEY, 2004. — 398 c.

5 T'apnae A.}O. Excel, VBA, Internet B skoHOMHKE U (UHAHCAX.—
CII6:bXB-Ilerepoypr, 2015.

6 KomecuukoB A. Excel. — Kues, BHV, 2017.

7 JlaBpenoB C.M. Excel. COopauk npumepoB u 3aaad. M.:OuHaHCH U
cratucTuka, 2011.

8 BbyxBanos A. duHaHCOBEBIE BBEIYUCIIEHHUS I
npodeccuonanor/byxsanos A., byxsanoBa B., Unenbcon A. — CIIO.:
BXB-IlerepOypr, 2011.

9 Osuapenko E.K. ®uHaHCOBO-’KOHOMUYECKHE  pacyeThl B
Excel/OBuapenko E.K., Wmeuna O.II., 11 baneibepaun E.B. — M.:
®dunHaHCH 1 cTatucTuka, 2008

8. Content of the discipline

Goals and objectives of market analysis. Types, sources and methods of
collecting marketing information. Means, methods and tools for
processing, analyzing and using secondary information. Information
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system of marketing security. Modern computer systems for market
analysis.

1. Basic information about the discipline:

Name of the discipline

B2B marketing

2. Amount of credits

3

3. Prerequisite:

Marketing management, Microeconomics,

communications

Integrated  marketing

4. Post requisites:

Organization and planning of marketing activities, Media planning,
tourism marketing.

5. Competences:

Know:

- basic concepts, principles and tools of modern marketing, modern
approaches to each type of marketing

development and new benchmarks of the marketing concept of
management, modern concept of marketing services and its essence, the
concept of marketing

-marketing technologies in the tourism industry, tools for analyzing the
external and internal environment and their use.

Be able to:

-analyze the information obtained for making management decisions;

-to apply various methods of application in a particular enterprise or
organization, methods of planning and monitoring performance, and with
the aim of taking corrective measures,

- to make non-standard decisions in any extreme situation, to organize and
activate a work team

Own:

-Habits of analysis of specific situations related to the organizational and
management activities of the company

- determining the place of the organizational structure of the company,
identifying existing problems, formulating recommendations,

-the skills necessary in non-standard situations to take on managerial
responsibilities.

6. Course author

Department Marketing and service

7. Literature

1. Annepcon J.K.Kymap H., Hopyc J.A.IlpogaBusl nennoctu: Kax
NOOUTHCST yBENMYEHHUs Mpoaax Ha pblHKax B2B, He mnpuberas
CHW)KCHHMIO IIEH.: TIep. ¢ aHri.- MuHck: ['peBnoslladmumep, 2009.

2. bpaeptu D., Dxiuc P., Punep P. busznec-MapkeTtusr: nep. ¢ anri. M.:
W3a. nom I'pebennukona, 2007. I'n. 2, 3.

3. T'opnon fI. MapkeTuHr mapTHEPCKUX OTHOMIEHUH : mep. ¢ anria. CII0.:
ITurep, 2001.

8. Content of the discipline

Basics of B2B marketing. The scale of business marketing and the
conditions for the formation of business markets. Demand for the B2B
market. Formation of a marketing strategy in the B2B market. Purchases
and holding in the B2B markets. Marketing analysis in the B2B market
and competitive intelligence. Management of sales and distribution
channels in the B2B market. Marketing communications in the B2B
market.

1. Basic information about the discipline:

Name of the discipline

Integrated marketing communications

2. Amount of credits

4

3. Prerequisite:

Economic theory, Microeconomics, Market research

4. Post requisites:

Market analysis tools, Entrepreneurship, Distribution channels in
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marketing logistics

5. Competences:

Know:

- about the main types of marketing communications

- approaches to the choice of strategic decisions on the use of marketing
communications

-methodics of development of communicative messages

Be able to:

-conduct business conversations with potential customers of the
organization

- to formulate effective advertising arguments when selling goods
-analyze the customer's customer signals, conduct a study of consumer
behavior

- be able to plan a complex of marketing communications

Own:

-technologies for integrating marketing communications into a holistic
program.

- the skills of developing innovative methods, tools and technologies in
communicative

-the ability to analyze the results of their professional activities.

6. Course author

Department Marketing and service

7. Literature

1. PomanoB A. A.MapKeTUHIOBbIE KOMMYHHUKAaIMU: Y4eOHHK/A.A.
Pomanos, .M. CunsieBa, B.A. IlonskoB. - M.: By3oBckuil yuyeOHUK:
NHOPA-M, 2011. -384 c.:

2. Kpaciox U.H MapkerrHropsie koMMmyHuKaiuu: Yueouuk/Tlon pen.
N.H. Kpactok. - M.: UHOPA-M, 2012. - 272 c.:

3. My3ssikanT B. JL./HTErpupoBaHHbIE MapKETUHIOBBIE KOMMYHHUKAIUU:
VYuebHoe nocodue/B.JI. My3bikaut. - M.: U1 PUOP: HUL] Uudpa-M,
2013.-216 c.

8. Content of the discipline

Characteristics of marketing communications. Advertising in the system
of marketing communications. Sales promotion. Public relations. Direct
marketing. Internet marketing and mobile marketing. Exhibitions as an
element of marketing communications of the organization. Product
Promotion with Integrated Marketing Communications.

1. Basic information about the discipline:

Name of the discipline

Internet technologies and e-commerce

2. Amount of credits

6

3. Prerequisite:

Information and communication technology

4. Post requisites:

Market analysis tools

5. Competences:

Know:

- basic concepts, principles and tools of modern marketing, modern
approaches to each type of marketing

development and new benchmarks of the marketing concept of
management, modern concept of marketing services and its essence, the
concept of marketing

-marketing technologies in the tourism industry, tools for analyzing the
external and internal environment and their use.

Be able to:

-analyze the information obtained for making management decisions;

-to apply various methods of application in a particular enterprise or
organization, methods of planning and monitoring performance, and with
the aim of taking corrective measures,

- to make non-standard decisions in any extreme situation, to organize and
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activate a work team

Own:

-Habits of analysis of specific situations related to the organizational and
management activities of the company

- determining the place of the organizational structure of the company,
identifying existing problems, formulating recommendations,

-the skills necessary in non-standard situations to take on managerial
responsibilities.

6. Course author

Department Marketing and service

7. Literature

1 . DraextponHas kommepuus: Yueonoe mocobue/O.A. KobGenes; ITox
pen. C.B.IluporoBa; Poccuiickuii  rocyiapCTBEHHBIH  TOPrOBO-
SKOHOMUYECKUI YHUBEPCUTET. - 4-¢ U3M., mepepad. u gor. - M.: JlamkoB
n K, 2012 - 684c.:

2. DnekrponHas kommepius: YueOHuk/JILA. bparun, ['.I'. IBanos, A.®D.
Hukummn, T.B. [lankuna. - M.: NI ®OPYM: HUL Uudpa-M, 2012. -
192 c.

3.Makcumos H. B. MHpopmalimoHHbIe TEXHOJIOTUH B TPOQECCHOHATBHON
nestenbHOCTH: yueOHoe mocodue/H.B. Makcumos, T.JI. Iapteika, 1.1.
[Tonos. - M.: ®opym, 2010. -496 c

4. VIHTepHET-TeXHOJIOTHH B SKOHOMHUKe 3HaHui: YueOuuk/Ilox pen. H.M.
AbnukeeBa. - M.: UHOPA-M, 2010. -448 ¢

8. Content of the discipline

To systematize and deepen knowledge in the field of Internet and Web-
technologies, as well as Internet technologies and e-commerce for
successful practical activities of a specialist. Promoting the skills of
working with Web applications; mastering the methods of Internet
technology and e-commerce; the formation of the ability to develop.
Formation of the ability to analyze and systematize the tools and methods
of Internet technologies and e-commerce in solving practical problems.

1. Basic information about the discipline:

Name of the discipline

Entrepreneurship

2. Amount of credits

4

3. Prerequisite:

Economic theory, Microeconomics

4. Post requisites:

The discipline studied is the basis for future professional activities.

5. Competences:

Know:

- basic concepts, principles and tools of modern marketing, modern
approaches to each type of marketing

development and new benchmarks of the marketing concept of
management, modern concept of marketing services and its essence, the
concept of marketing

-marketing technologies in the tourism industry., tools for analyzing the
external and internal environment and their use.

Be able to:

-analyze the information obtained for making management decisions;

-to apply various methods of application in a particular enterprise or
organization, methods of planning and monitoring performance, and with
the aim of taking corrective measures,

- to make non-standard decisions in any extreme situation, to organize and
activate a work team

Own:

-Habits of analysis of specific situations related to the organizational and
management activities of the company

- determining the place of the organizational structure of the company,
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identifying existing problems, formulating recommendations,
-the skills necessary in non-standard situations to take on managerial
responsibilities.

6. Course author

Department Marketing and service

7. Literature

1. Anumenko, A. B. VYupemurens u ero c¢upma. Bce Bompockl: ot
co3manus A0 jukBupanuu [Tekct]: yueOHuk/A. B. Anuiienko. — M.:
OkcMmo, 2011.

2. ArtaeB, M. K. Manoe npeanpunumartensbctBo Poccun: Opranuzanus,
9KOHOMHMKa, ympaejieHue [Tekct]: yueOnuxk/M. K. Arae, B. b.
J3o6emnona, FO. T. Enoes, A. . Kammuaun, C. H. Jlo6os, A. X. ITonoga,
B. H. Yanek. — M.: Okcmo, 2010.

3. l'apuna, E. I1. OcHOBBI IpeIIPUHUMATENBCKON J1eATebHOCTH [ TekcT]:
yueOnuk/E. I1. T'apuna, O. B. Mensenesa, E. B. lllnuneBckas. — M.:
Bericiee oOpasoBanue, 2010.

4. Kopsarun, A. E. 3ammra UHTEpecOoB MNpeAnIpUHUMATENEH
norpeburenbckoro peiaka [Tekcer]: yuebnuk/A. E. Kopsrun, A. T.
CemeHHUKOB. — M.: Dxcmo, 2011.

8. Content of the discipline

Content of business activities in the Internet: objects, subjects and goals.
Entrepreneurial idea and its choice. The choice of the organizational form
of business activities on the Internet. The material base of business
activities on the Internet. State regulation of business activities on the
Internet. Evaluation of the effectiveness of business activities on the
Internet. Business culture on the Internet. Entrepreneurial risks on the
Internet.

1. Basic information about the discipline:

Name of the discipline

Consumer behavior

2. Amount of credits

5

3. Prerequisite:

Economic theory, Microeconomics, Cultural studies and psychology

4. Post requisites:

Marketing research, Marketing

5. Competences:

Know: basic concepts of consumer behavior; laws of development of
social groups; segmentation criteria; laws of perception; hierarchy of
motives; main problems of buyers; working principles of a sales assistant.
Be able to: build a pyramid of needs; apply the law on consumer
protection; apply communication skills in a conversation with a client;
classify consumers by feature; describe various social groups; identify
high and low involvement; determine the factors of external influence on
consumer behavior

Possess: analytical thinking skills; receptions and methods of
segmentation of consumers; apply consumer behavior modeling;
consumer argument techniques; methods of determining consumer
motives; skills to resolve conflict situations when purchasing; methods of
dealing with the objections of the buyer.

6. Course author

Department Marketing and service

7. Literature

1. [NoBenenue morpeduteneii: Yueonoe nmocodue/JI.C. [Iparanuyk. - M.:
NH®PA-M, 2011. - 192 c.

2. TloBenenue motpedureneit: Yueb. mocobue/l'.A. BacunbeB. - M.:
NH®PA-M, 2010. - 410 c.

3. IoBenenue nmorpedureneii: Yueonuk/H.WU. Jlsiruna, T.H. Makaposa. -
M.: UH®PA-M, 2011. - 208 c.

8. Content of the discipline

Marketing methods to study consumer behavior. Cultural characteristics
of consumer perception, social and psychological factors of consumer
behavior. Types and models of consumer behavior. Motivation in
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consumer behavior. Loyalty programs: a customer relationship
management tool and a way to optimize marketing expenses. Features of
consumer behavior in the B2B market.

1. Basic information about the discipline:

Name of the discipline

SMM marketing

2. Amount of credits

6

3. Prerequisite:

Integrated marketing communications, Internet technologies and e-
commerce

4. Post requisites:

The studied discipline is the basis for future professional activities.

5. Competences:

Know

- social media marketing in the organization’s marketing structure;

-professional terminology in the field of social media marketing,
including in English;

-modern models and tools of marketing in social media;

- development trends, current research on social media marketing;

Be able to

-use modern methods and tools for planning and evaluating social media
marketing;

Have skills

- planning and justification of decisions on communications and research

in social media.

6. Course author

Department Marketing and service

7. Literature

1. BecenoB A., I'opbaue M., IluckynoBa H. MHTEepHET-MapKEeTHHT U
MpOJIaKU: KakK 3aCTaBUTh CalT mpopaBaTth. PoctoB-Ha-/{ony: denukc,
2014.

2. Hanumesckad, O.I'. Ilyte nuzpepa OHIaMH-IpOJAX: KIIIOUEBBIE
npaBuia co3ganus uHTepHeT-MarasuHa/O.I". Jlanumesckas/MuTepHeT-
mapketusr. - 2011. - Ne 1. - C. 8-24.

3. HanmmeBckas, O.I'. Cekperbl ycmexa: Kak CO3[aTh MPUOBLIEHBIN
Ou3Hec B WHTEpHETE co3faHue WHTEPHET-
marasuna/O.I". lanumesckas/Muatepaer-mapkerunr. - 2011, - Ne 4. - C.
250-258.

4. J1.XamunoB, Mapketunr B Conumaneubix Cetsix, ManH. — Mockaa,
2013

5. MapkeTuHr B coUMANBbHBIX Meaua. VHTepHeT-MapKEeTHHTOBbIE

KOMMYHUKaIMU: ydyeoHoe mocooue/ moxn pen. JILA. Jlanuenok. — CIIG.:
ITutep, 2013

8. Content of the discipline

The concept of "social media marketing” (SMM), the history of the
emergence of the direction. Promotional opportunities in social media
marketing. Areas of use of social media marketing. Social Media
Marketing; key mechanics of working in social networks; content in
social networks; key promotion mechanics in social networks; Instagram;
monitoring social networks; effectiveness analysis; Youtube; mobile
messengers; Community management.

1. Basic information about the discipline:

Name of the discipline

Distribution channels and marketing logistics

2. Amount of credits

5

3. Prerequisite:

Economic theory, Microeconomics

4. Post requisites:

The studied discipline is the basis for future professional activities.

5. Competences:

Know:
- basic concepts and concepts of marketing logistics;
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-methodology marketing logistics;

-methods and tools of marketing logistics;

Be able to:

-an analysis of the system of distribution channels;

-develop distribution strategies;

-determine the most effective forms of product delivery to the consumer;
-to select intermediaries;

Own:

-methods and tools for digital distribution of electronic content.

6. Course author

Department Marketing and service

7. Literature

1Tamkunckuii, A.M. Jloructuka: VYueOH. s OakanaBpos/A.M.
lamxunackmit.-21-e  u3n.  -M.: HM3parenbcko-ToproBas — KOpIoparus
«JlamkoB u K», 2013. - 420 c.

2. Jloructuka: Yue6Hoe mocobue/ [MU.M. Backo u ap.]; mon oOmi. pen.
N.UN. TTonenryk. - Munck: BI'DY, 2007. - 467 c.

3. 3opuna, T.I'. MexayHapoaHass joructuka: yded. mocobue/T.I.
3opuna, M.A. Cionumckas. - Munck: bI'DY, 2012. - 244 c.

4. Jlorucruka. IIpaktukym: yue6. nocodue/M.U. Tlonemyxk [u np.]; mox
pen. M.W. ITonemyk. - Munck: BI'DY, 2014. -362 c.

5. Bayspcokc, 1. Jx. Jloructuka: MHTErpupoBaHHas Ienb moctaBok//l.
k. Bayapcokc, . Ix. Kiocc; moxa pea. B.M. Cepreesa. - 2-¢ uzn./uep. ¢
anria. -M.: Omamn-b:usuec, 2005. -640 ¢

8. Content of the discipline

Logistics is a new kind of management theory. Basic concepts of
logistics. Logistic system of the enterprise. Procurement logistics.
Production logistics. Sales system of the enterprise and distribution
channels. Distribution (marketing) logistics. Logistics warehousing.
Inventory logistics. Transport logistics. Service in marketing logistics.
Financial Logistics. Information logistics. International Logistics.
Customs support of logistics activities.

1. Basic information about the discipline:

Name of the discipline

Digital technology in marketing

2. Amount of credits

4

3. Prerequisite:

Economic theory, Microeconomics

4. Post requisites:

The studied discipline is the basis for future professional activities.

5. Competences:

Know:

- types of marketing strategies and tasks solved using digital marketing
tools

- types and features of the use of various digital marketing tools;

- methods of forecasting the demand for the products under consideration
using the Internet demand analysis systems;

- Methods for analyzing the effectiveness and analytics of Digital
advertising tools;

- stages of work in the implementation of marketing tasks in the Internet
and digital environment.

Be able to:

- build relationships with digital marketing service contractors;

Own:

skills - developing a digital marketing strategy and choosing digital
communication channels to fulfill the objectives of a marketing strategy;

- creating a system for analyzing the effectiveness of the activities carried
out in Digital marketing.

6. Course author

Department Marketing and service
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7. Literature

1. UnTepuer-mapkeTuHr: YueOHuk ayisa OakanaBpos/Axymud M.B. - M.:
HamxkoB u K, 2016. -352 c.:

2. OyHKUUOHANBHBIA H UHTEpHET-MapkeTwHr: Monorpadus/O.C.
Cyxapes, H.B. KypmanoB, K.P. MenbkoBckas. - M.: KYPC: HUIL]
NH®PA-M, 2013. -352 c.

3. UnrepHer-peknama: YuebHoe mocobue/A.A. IN'omun, A.M. T'ogun,
B.M. Komapos. - 2-e u3a. - M.: lamkoB u K, 2012. - 168 ¢

4. MapteiHoB, B. I'. DnexktpoHHble naeHbrH. WHTEepHET mIaTeXu
[DnexTponHbi pecypc]/B. I'. MapteiHoB, A. ®. Anapees, B. A.
Ky3suenos u ap. - M.: Mapker JIC : HUIICuP, 2010. - 176 c.

8. Content of the discipline

Digital marketing concept, advantages and integration of digital and
offline channels. Creation of sites and landing pages (landing page).
Content marketing and the creation of selling texts for websites and other
Internet channels. Search engine optimization (SEO optimization).
Promotion in social media. Forms and methods of setting contextual and
banner advertising. Web analytics and analysis of the effectiveness of
advertising campaigns. Email marketing.

1. Basic information about the discipline:

Name of the discipline

Econometrics for business solutions

2. Amount of credits

5

3. Prerequisite:

Economic theory, Microeconomics, Statistics

4. Post requisites:

Marketing research, Mathematical methods and decision making models

5. Competences:

Know and understand:

-dependencies between indicators, types of dependencies;

-methods for constructing mathematical models for solving

- economic tasks;

-evaluation models.

Be able to:

-Use applied programs for solving applied problems of the economy, for
building models;

- evaluate and interpret single-factor linear relationships;

-to make calculations of the analytical characteristics of a linear
relationship.

-solve linear regression problems on a computer.

Acquire practical skills:

- using the capabilities of the MS Excel application program for solving
problems of correlation and regression analysis;

-an analysis of the enterprise activity using modern automated
information systems

6. Course author

Department Marketing and service

7. Literature

1. Dxonomerpuka/ Ilom pen. Emuceeoit M.M.— M.. ®DuHaHCH H
cratucTtrka, 2001

2. Ilpaxktuxkym mno oskoHomerpuke/Ilog pen. Emmceeson U.MN.— M.:
dunaHcH 1 ctatrcTuka, 2001

3. Kymuuny E.W. Dxonomerpust — M.: ®unancel u cratuctuka, 2000

4. Marnyc S.P., Kateime I1.K., Ilepecenkuii A.A. DKoHOMeTpHKA.
Hauanbnsriii kypc.— M.: [leno, 2000

4. P.A. AcaeB, K. A AxmeroB, A.O.Mmamesa, I .K.UanreiHOaena.
Oxonometpusa.—Ammatsel, KasHAY, 2005

8. Content of the discipline

The role of econometrics in business. Test statistical hypotheses. Linear
pair correlation and regression. Least square method. Testing hypotheses
about the significance of regression coefficients and the equation of
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pairwise linear regression. Nonlinear pairwise regression models.
Multiple linear regression. Multicollinearity. Cobb-Douglas production
function. The specificity of the study of relationships in time series.
Inclusion of a time factor in the regression model.

1. Basic information about the discipline:

Name of the discipline

Price policy and pricing

2. Amount of credits

5

3. Prerequisite:

Marketing, Management

4. Post requisites:

International marketing, Entrepreneurship

5. Competences:

Know:

- specific features of pricing and distribution of enterprises and
organizations

- the essence and main elements of marketing management of price and
distribution

Be able to:

- find the best forms and methods of marketing work of the enterprise
(organization) in various markets in the field of pricing and distribution
policies

-analyze marketing opportunities and make management decisions in the
field of pricing and distribution

Own:

-the skills of making strategic, tactical and operational marketing
decisions in the field of price management and distribution policy of the
organization

- skills of preparing and making marketing decisions on the pricing and
distribution policy of the enterprise

6. Course author

Department Marketing and Service

7. Literature

1. T'epacumoB b. U. Llensr u nieHoo6pa3oBanue: Yuedbnoe mocooue/b.U.
I'epacumos, O.B. Boponkosa. - M.: ®opym, 2009. - 208 ¢

2. Wlynsx IT.H. IlenooOpa3zoBanue: YueOHo-npakTnyeckoe nocodue/I1.H.
[Hynsx; Poccuiicknii rocygapCTBEHHBIM COLMANBHBIA  YHUBEPCUTET
(PT'CY). - 13-e uzn., nepepad. u nom. - M.: Jlamkos u K, 2012. - 196 ¢

3. IMapmmnu, B. ®. lleHoBass monuTuka Opeanpuarus [DIeKTpOHHBIN
pecypce] : mocobue/B.®. IMapmmn. - Munck: Boinn. k., 2010. - 336 c.

8. Content of the discipline

Pricing policies and pricing strategies in e-commerce. Methods for
justifying prices, pricing within the product range. The establishment of
final retail prices in electronic commerce. Pricing and promotion.
Psychological aspects of pricing in electronic commerce. Formation of
distribution policy. The structure of the distribution channel. Wholesale
and retail resellers. Sales organization in electronic commerce.

53




